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BACKGROUND 

The A. D. German Warehouse Conservancy, Inc. is working to develop a business plan that will 

outline multiple compatible uses of the Frank Lloyd Wright-designed A. D. German Warehouse, 

located in Richland Center, Wisconsin. The Conservancy’s primary purpose is “to restore and 

oversee the management” of the Warehouse.  

The Conservancy has been working 

since at least 2013 to renovate the 

property and has been working on 

complimentary concepts for the 

reoccupancy of the building. Restoration 

of the Warehouse is underway through 

the work of volunteers and hired 

professionals in architecture, financing, 

and fundraising. For reuse and 

management, the Conservancy defined 

uses for 3 of the 5 floors, as well as the rooftop. The remaining 2 floors are the subject of this 

project and are an important part of generating operating revenue for the building as a whole.  

Following the recommendation of business planning professionals, and to proceed through a 

carefully formulated business planning process, the Conservancy decided to undergo a 

visioning and limited market analysis project targeting floors 2 and 3. The Conservancy 

engaged the Southwestern Wisconsin Regional Planning 

Commission (SWWRPC) for the project. This project included 

facilitated visioning and decision making workshops, defining 

the concepts for potential business plans, exclusion of less 

feasible concepts, and collecting market information on potential 

business types identified through the workshops. 

To support this work, the Conservancy applied for and received 

an USDA Rural Business Development Grant. The scope of the 

project was based on the interest of the Conservancy to serve 

the Agriculture and Food & Beverage industries that are 

dominant in Richland County. The primary discussion regarded 

features of a Food Industry Innovation Center (FIIC). 

Recognizing that the results might indicate an FIIC in this 

location is not feasible, the discussion also included alternative 

uses. 
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PROCESS AND AGENDA 

The SWWRPC began the project with a kickoff meeting and period of due diligence starting 

January 9th, 2019, facilitated visioning  meetings on February 6th and February 13th, and 

collected results and performed limited market analyses through March. Draft review occurred 

on March 26th. The final report was accepted by the Conservancy on April 18th. 

The facilitated visioning workshops were designed to deal with multiple ideas and goals that 

challenged the Conservancy’s ability to move from the concept stage. The challenge of the 

moderator and the workshop participants was to work in the context of the grant and ensure 

consensus concepts had the potential to produce revenue that would make the A. D. German 

Warehouse self-sustaining. 

The Conservancy invited community stakeholders involved in Agriculture, Food, Health, and 

Community Support activities to participate in the workshops and support  decision making. 

Each agenda provided time for introductions and background on the work to date. The agenda 

for meeting #1 centered around identifying business and industry strengths in Richland County, 

then determining potential needs of those businesses and industries that would support growth. 

The agenda for the second meeting helped prioritize the best concepts with a focus on revenue 

generation potential and supporting the local economy. 

Visioning Workshop #1 

 Welcome & Introductions 

 Background 

 What do we do well? 

 What are we moving toward? 

 Final Thoughts 

Visioning Workshop #2 

 Welcome & New Introductions 

 Recap 

 Additional Food Industry Innovation  

Center concepts 

 Alternatives 

○ Revenue Generating 

○ Local Business and Industry Supporting 

 Priorities 
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WORKSHOP RESULTS 

After discussing a variety of local strengths and needs, the workshop participants  reached 

consensus on eleven potential concepts. These were then prioritized to  three based on 

impressions of fit, potential ability to support local need, and possibility of generating operating 

revenue for the building.  

The top three (3) concepts are: 

Identified as potential initiatives or further opportunities for other parts of Richland County or the 

“1912 building” (an adjacent AD German building also maintained by the Conservancy), the 

remaining business ideas are listed below and are removed from this study under the grant. 

 Shared Agriculture Equipment and Services Network/Cooperative 

 Small Scale Agriculture Equipment and Services Connector 

 Showcase space for small and artisan producers 

 Food Hub/Small Producer Aggregator 

 Small Producer Marketplace 

 Shared Commercial Kitchen 

 Children’s Museum 

 Catering Business 
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1) The Food Industry Innovation Center 

Focusing on support for: 

Web Design 

Marketing & Social Media 

Advertising 

Graphic Design 

Branding 

Management & HR 

Accounting 

Legal* 

2) Rental Office Space 

Including seeking tenant partnerships with: 

Southwest Technical College 

Organic Valley 

The Richland Hospital 

3) Warehouse Space 

Food and Beverage opportunities such as: 

Cheese Ripening/Affinage 

Aging Distilled Spirits 

*Offices of Lawyers were removed from the analysis of the FIIC group.  See Appendix Page 15. 
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LIMITED MARKET ANALYSIS 

SWWRPC reviewed 993 North American Industry Classification System (NAICS) codes and the 

related Corresponding Index Entries to select the relevant industry codes for analysis of the top 

three concepts. Nineteen codes were selected. The selected codes were sorted by the 

respective concept identified through the visioning workshops.  

Using the Emsi Developer database and tools, the grouped NAICS codes were analyzed for 

scale (Gross Regional Product/GRP), existing demand and demand gap, and relative 

concentration of these industries in the region. Relative scale of each group in Richland County 

was also compared to Wisconsin and the US. 

SWWRPC also provides conclusions on whether this data supports a decision by the 

Conservancy to pursue tenants from the industries within the FIIC, Rental Office Space, and 

Warehouse Space concepts.   

FOOD INDUSTRY INNOVATION CENTER GROUP (FIIC) 

FIIC Business Areas 

Highlights 

 7.7% increase in total spending on FIIC by consumers and industries in Richland 

County from 2017-2018 (controlling for inflation) 

 12.8% increase in the amount of Richland County demand that was satisfied in the 

county for FIIC from 2017-2018 (controlling for inflation) 

 89.7% of total demand for FIIC by consumers and industries in Richland County is satisfied 

outside the county 

 More than $18.5 million in spending for FIIC (2018 Total demand) in Richland County 

 $1.88 million was the final market value of all goods and services produced (GRP) by 

FIIC businesses within Richland County in 2018, or 0.287% of the county’s economy  

 Businesses in FIIC within Richland County are typically sole proprietors or have fewer than 

10 employees 

 1:5.6 - The ratio of Richland County’s FIIC GRP to Wisconsin, or Wisconsin produces 5.6 

times more output from FIIC industries than Richland County per dollar of GRP 

 1:8.9 - The ratio of Richland County’s FIIC GRP to the US, or the US produces 8.9 times 

more output from FIIC industries than Richland County per dollar of total GRP 
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Web Design 

Marketing &  

Social Media 

Advertising 

Graphic Design 

Branding 

Management & HR 

Accounting 

Legal* 

*Offices of Lawyers were removed from the analysis of the FIIC group.  See Appendix Page 15. 
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Observations/Conclusions 

 The GRP of FIIC as a percentage of Richland County’s 

economy is 1/6th that of Wisconsin or 1/9th that of the 

US, and the demand met in-region is nearly 1/10th of 

total demand. These lower concentrations of activity 

currently in Richland County may indicate that there is a 

possibility for growth opportunity. 

 As the target customer of FIIC services, approximately 

1/4th of Richland County’s economy is in food 

production or food manufacturing. This indicates a 

strong concentration of potential customers. However, 

much of this figure includes large companies which may 

be less likely to take advantage of local providers. 

 Significant market share for FIIC services consumed is not currently captured by local 

providers. 

 Remote working is becoming more common for FIIC industries. FIIC business have less 

need for a fixed location. This reduces potential demand for the office space part of the FIIC 

concept unless there are added values like increased access to customers, referrals and 

coordination, and/or marketing.  

 Investment in coordination or a program for the FIIC may be required to attract FIIC service 

businesses to become tenants. 
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SCALE OF GROUP AS  

SHARE OF TOTAL GRP 

Region 
Food Industry 

Innovation 
Center  

Richland County 0.2871% 

Wisconsin 1.6105% 

United States 2.5492% 

Ratio - RC : WI 1 : 5.6 

Ratio - RC : US 1 : 8.9 

RC GRP $654,229,910  

RC FIIC GRP $1,878,485 

FIIC GROUP 
Demand Table Summary 

2018 Nominal 

Demand met In-
Region 

% Demand 
met In-
Region 

Demand met by 
Imports 

% Demand 
met by 
Imports 

Total Demand 

$1,922,981 10.35% $16,652,959 89.65% $18,575,940 
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RENTAL OFFICE SPACE GROUP 

Highlights 

 28.3% increase in total spending on Rental Office Space by consumers and industries 

in Richland County from 2017-2018 (controlling for inflation) 

 8.4% decrease in the amount of Richland County demand that was satisfied in the 

county for Rental Office Space from 2017-2018 (controlling for inflation) 

 81.4% of demand for Rental Office Space by consumers and industries in Richland County 

is satisfied outside the county 

 More than $8 million in spending for Rental Office Space (2018 Total demand) in Richland 

County 

 $701,701 was the final market value of all goods and services produced (GRP) by Rental 

Office Space within Richland County in 2018, or 0.107% of the county’s economy 

 Businesses in Rental Office Space within Richland County are typically sole proprietors or 

have fewer than 10 employees 

 1:3.2 - The ratio of Richland County’s Rental Office Space GRP to Wisconsin, or Wisconsin 

produces 3.2 times more output from Rental Office Space industries than Richland County 

per dollar of GRP 

 1:4.8 - The ratio of Richland County’s Rental Office Space GRP to the US, or the US 

produces 4.8 times more output from Rental Office Space industries than Richland County 

per dollar of total GRP 
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Observations/Conclusions 

 The GRP of Rental Office Space as a percentage of 

Richland County’s economy is 1/3rd that of Wisconsin 

and 1/5th that of the US, and the demand met in-region 

is nearly 1/5th of total demand. These lower 

concentrations of activity currently in Richland County 

may indicate that there is a possibility for growth 

opportunity. 

 Rental Office Space vacancies are limited in Richland 

County. 

 Only three sites are currently published online as 

available in Richland County for Rental Office Space 

with rates between $5-$7/sqft annually.  

 Creating partnerships with major area employers may increase likelihood of stable long-term 

tenants. 

 Supply and Demand data for Rental Office Space may be low due to a number of factors in 

Richland County, including: Industry mix, Population density/volume, cost of new 

construction, market lease rates, etc. 
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RENTAL OFFICE SPACE GROUP 
Demand Table Summary  

2018 Nominal 

Demand met In-
Region 

% Demand 
met In-
Region 

Demand met by 
Imports 

% Demand 
met by 
Imports 

Total Demand 

$1,504,883 18.61% $6,579,632 81.39% $8,084,515 

SCALE OF GROUP AS  

SHARE OF TOTAL GRP 

Region 
Rental Office 

Space 

Richland County 0.1073% 

Wisconsin 0.3487% 

United States 0.5137% 

Ratio - RC : WI 1 : 3.2 

Ratio - RC : US 1 : 4.8 

RC GRP $654,229,910  

RC Rental Office 
Space GRP 

$701,701 
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WAREHOUSE SPACE GROUP 

Highlights 

 66.3% increase in total spending on Warehouse Space by consumers and industries 

in Richland County from 2017-2018 (controlling for inflation) 

 315.4% increase in the amount of Richland County demand that was satisfied in the 

county for Warehouse Space from 2017-2018 (controlling for inflation) 

 97.5% of demand for Warehouse Space by consumers and industries in Richland County is 

satisfied outside the county 

 More than $6.6 million in spending for Warehouse Space (2018 Total demand) in Richland 

County 

 $87,693 was the final market value of all goods and services produced (GRP) by 

Warehouse Space within Richland County in 2018, or 0.013% of the county’s economy 

 Businesses in Warehouse Space within Richland County are typically sole proprietors or 

have fewer than 10 employees 

 1:27.4 - The ratio of Richland County’s Warehouse Space GRP to Wisconsin, or Wisconsin 

produces 27.4 times more output from Warehouse Space industries than Richland County 

per dollar of GRP 

 1:25.3 - The ratio of Richland County’s Warehouse Space GRP to the US, or the US 

produces 25.3 times more output from Warehouse Space industries than Richland County 

per dollar of total GRP 
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Observations/Conclusions 

 The GRP of Warehouse Space as a percentage of the 

Richland County’s economy is 1/27th that of Wisconsin 

and 1/25th that of the US, and the demand met in-region 

is nearly 1/40th of total demand. These lower 

concentrations of activity currently in Richland County 

may indicate that there is a possibility for growth 

opportunity. 

 Warehouse Space experienced a significant growth rate 

from 2017-2018, but limited volume (only $127,242 new 

demand met in-region).  

 The GRP of Warehouse Space as a percentage of  

Richland County’s economy is well below that of 

Wisconsin or the US. This may indicate that there is a 

possibility for growth opportunity.  

 It is likely that an unknown portion of existing warehousing activities are performed onsite as 

part of a total business solution for incumbent businesses or that goods are shipped out of 

the county for warehousing. These likelihoods may mean that some warehousing activity is 

not reflected in industry data.   

 Conversation with DATCP Dairy Business Consultant indicated there is demand in the state 

for additional cheese aging/affinage space, including from artisan producers. 
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WAREHOUSE SPACE GROUP 
Demand Table Summary  

2018 Nominal 

Demand met In-
Region 

% Demand 
met In-
Region 

Demand met by 
Imports 

% Demand 
met by 
Imports 

Total Demand 

$167,586 2.50% $6,527,853 97.50% $6,695,439 

SCALE OF GROUP AS  

SHARE OF TOTAL GRP 

Region 
Warehouse 

Space 

Richland County 0.0134% 

Wisconsin 0.3673% 

United States 0.3389% 

Ratio - RC : WI 1 : 27.4 

Ratio - RC : US 1 : 25.3 

RC GRP $654,229,910  

RC Warehouse  
Space GRP 

$87,693 
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OVERALL CONCLUSIONS  

The uses for the other floors of the Warehouse, identified prior to this project, include: 

 Theater featuring the art and architecture of Frank Lloyd Wright 

 Heritage Tourism Center 

 Banquet and Meeting Space 

 Seasonal Dining Patio 

These uses are predominantly cultural exhibit and tourism in nature. Since, the original purpose 

of the building was to provide warehousing, the Warehouse Space concept could be considered 

a complimentary use if some level of public access to these floors is permitted. Tours of these 

floors showcasing a modernized warehouse that is nested within a historic warehouse may 

enhance the full historic feeling and experience of patrons coming to the building for planned 

uses. All of the analyzed concepts would be complimentary uses where they provide operational 

revenue to support maintenance and sustainability of the Warehouse as a whole. 

The analysis demonstrated some opportunity for all 3 concepts while also showing challenges. 

The industries identified for the FIIC total the largest Richland County demand of the 3 groups.  

However, demand growth in the FIIC group between 2017-2018 was the smallest of the 3 

selected concepts. Warehouse Space showed the greatest amount of growth both in total 

demand and amount of demand met in the county. Information from a dairy professional did 

indicate niche demand for cheese aging warehouse space. However, the total demand volume 

for Warehouse Space was the smallest. Rental Office Space showed positive demand but a 

significant decline in local activity. 
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DEMAND TABLE BY GROUP 
Summary 

2018 Nominal 

Group 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total Demand 

FIIC $1,922,981 10.35% $16,652,959 89.65% $18,575,940 

Rental Office Space $1,504,883 18.61% $6,579,632 81.39% $8,084,515 

Warehouse Space $167,586 2.50% $6,527,853 97.50% $6,695,439 

GRP & CHANGE BY GROUP 
   

Real (Controlled for Inflation) 

Group 2017 GRP 2018 GRP % Change 

FIIC $1,786,982 $1,878,485 12.8% 

Rental Office Space $753,894 $701,701 - 8.4% 

Warehouse Space $28,937 $87,693 315.4% 

TOTAL DEMAND & CHANGE BY GROUP 
   

Real (Controlled for Inflation) 

Group 
2017 Total 
Demand 

2018 Total 
Demand 

% Change 

FIIC $17,255,697 $18,575,940 7.7% 

Rental Office Space $6,298,926 $8,084,515 28.3% 

Warehouse Space $4,026,478 $6,695,439 66.3% 
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RECOMMENDATIONS 

1. The results for the FIIC and Warehouse Space groups demonstrated a reasonable level of 

demand and growth to recommend pursuing them through business planning and modeling. 

2. To deliver on the FIIC concept and in order to be successful at recruiting those tenants, the 

Conservancy should investigate a program design that will add value by marketing to and 

driving customers from the agriculture and food & beverage industries to tenants. 

3.  Lastly, the analysis for the Rental Office Space group provided enough uncertainty to 

recommend that the Conservancy perform a survey and/or interviews with real estate 

professionals and consumers to better understand supply and demand before performing 

business planning on this concept. Alternatively, a dedicated office space occupied by an 

existing Richland County organization through a partnership may be viable to solely support 

the Conservancy’s cash flow needs.  
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Melissa Burke 

ADGWC 

Derek Kalish 

ADGWC 
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ADGWC 

Tim Abair 

Stark Bro's 

Kelly Hohneke 

SWCAP 

Jay Mueller 

City Council (Former)  

Brad Niemcek 

Kickapoo Culinary Center 

Ed Pulvermacher 

Pratt Freight Company / Richland County Board 

Bruce Roesler 

The Richland Hospital, Inc. 

Peter Rott 

Isthmus Architecture 

Sue Sharp 

Passages / Bee Well Farm Store / ZZ Honey Farm 

Jessica Spayde 

Wisconsin Local Food Network  

Sheila Troxel 

Wallace, Cooper, & Elliott 

Gilbert Williams 

Lonesome Stone Milling 
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CONCEPT INDUSTRY GROUPS 

The sorted list of NAICS codes used by concept with title, description, and Corresponding Index 

Entries are below. These lists provide detail on potential target businesses for tenancy. 

Richland County industry information by concept group was analyzed using the Emsi Developer 

database and tools. Emsi data includes their 2018.4 and 2019.1 data sets. All figures are 

estimates calculated from Census and Bureau of Economic Analysis (BEA) data by Emsi’s 

proprietary data model or through the SWWRPC analysis process. Data was retrieved in March 

2019. 

FOOD INDUSTRY INNOVATION CENTER GROUP  

(FIIC) 

541110 Offices of Lawyers 

*Offices of Lawyers were removed from the analysis of the FIIC group. Its goods and services 

are not solely dedicated to Agriculture and Food businesses, and the volume of activity for 

Offices of Lawyers would skew all other data in the group because total demand for Offices  

of Lawyers would represent nearly 35% of all identified FIIC industries. 

This industry comprises offices of legal practitioners known as lawyers or attorneys (i.e., 

counselors-at-law) primarily engaged in the practice of law. Establishments in this industry may 

provide expertise in a range or in specific areas of law, such as criminal law, corporate law, 

family and estate law, patent law, real estate law, or tax law. 

 Attorneys' offices 

 Attorneys' private practices 

 Barristers' offices 

 Barristers' private practices 

 Corporate law offices 

 Counselors' at law offices 

 Counselors' at law private practices 

 Criminal law offices 

 Estate law offices 

 Family law offices 

 Law firms 

 Law offices 

 Law practices 

 Lawyers' offices 

 Lawyers' private practices 

 Legal aid services 
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 Patent attorneys' offices 

 Patent attorneys' private practices 

 Real estate law offices 

 Solicitors' offices, private 

 Solicitors' private practices 

 Tax law attorneys' offices 

 Tax law attorneys' private practices 

541211 Offices of Certified Public Accountants 

This U.S. industry comprises establishments of accountants that are certified to audit the 

accounting records of public and private organizations and to attest to compliance with generally 

accepted accounting practices. Offices of certified public accountants (CPAs) may provide one 

or more of the following accounting services: (1) auditing financial statements; (2) designing 

accounting systems; (3) preparing financial statements; (4) developing budgets; and (5) 

providing advice on matters related to accounting. These establishments may also provide 

related services, such as bookkeeping, tax return preparation, and payroll processing. 

 Accountants' (i.e., CPAs) offices, certified public 

 Accountants' (i.e., CPAs) private practices, certified public 

 Accounting (i.e., CPAs) services, certified public 

 Auditing accountants' (i.e., CPAs) offices 

 Auditing accountants' (i.e., CPAs) private practices 

 Auditing services (i.e., CPA services), accounts 

 Auditors' (i.e., CPAs) offices, accounts 

 Auditors' (i.e., CPAs) private practices, accounts 

 Certified accountants' offices 

 Certified public accountants' (CPAs) offices 

 CPAs' (certified public accountants) offices 

 Public accountants' (CPAs) offices, certified 

 Public accountants' (CPAs) private practices, certified 

541213 Tax Preparation Services 

This U.S. industry comprises establishments (except offices of CPAs) engaged in providing tax 

return preparation services without also providing accounting, bookkeeping, billing, or payroll 

processing services. Basic knowledge of tax law and filing requirements is required. 

 Income tax compilation services 

 Income tax return preparation services 

 Tax return preparation services 
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541219 Other Accounting Services 

This U.S. industry comprises establishments (except offices of CPAs) engaged in providing 

accounting services (except tax return preparation services only or payroll services only). These 

establishments may also provide tax return preparation or payroll services. Accountant (except 

CPA) offices, bookkeeper offices, and billing offices are included in this industry. 

 Accountants' (except CPAs) offices 

 Accountants' (except CPAs) private practices 

 Accounting services (except CPAs) 

 Billing services 

 Bookkeepers' offices 

 Bookkeepers' private practices 

 Bookkeeping services 

 Medical coding services combined with accounting services (except CPA services) 

 Public accountants' (except CPAs) offices 

 Public accountants' (except CPAs) private practices 

541420 Industrial Design Services 

This industry comprises establishments primarily engaged in creating and developing designs 

and specifications that optimize the use, value, and appearance of their products. These 

services can include the determination of the materials, construction, mechanisms, shape, color, 

and surface finishes of the product, taking into consideration human characteristics and needs, 

safety, market appeal, and efficiency in production, distribution, use, and maintenance. 

Establishments providing automobile or furniture industrial design services or industrial design 

consulting services are included in this industry. 

 Automobile industrial design services 

 Furniture design services 

 Handtool industrial design services 

 Industrial design consulting services 

 Industrial design services 

 Packaging industrial design services 

 Tool industrial design services 

541430 Graphic Design Services 

This industry comprises establishments primarily engaged in planning, designing, and managing 

the production of visual communication in order to convey specific messages or concepts, 

clarify complex information, or project visual identities. These services can include the design of 

printed materials, packaging, advertising, signage systems, and corporate identification (logos). 
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This industry also includes commercial artists engaged exclusively in generating drawings and 

illustrations requiring technical accuracy or interpretative skills. 

 Art services, commercial 

 Art services, graphic 

 Art studios, commercial 

 Artists, independent commercial 

 Artists, independent graphic 

 Artists, independent medical 

 Commercial art services 

 Commercial artists, independent 

 Commercial illustration services 

 Commercial illustrators, independent 

 Communication design services, visual 

 Corporate identification (i.e., logo) design services 

 Graphic art and related design services 

 Graphic artists, independent 

 Graphic design services 

 Illustrators, independent commercial 

 Medical art services 

 Medical artists, independent 

 Medical illustration services 

 Medical illustrators, independent 

 Silk screen design services 

 Studios, commercial art 

541511 Custom Computer Programming Services 

This U.S. industry comprises establishments primarily engaged in writing, modifying, testing, 

and supporting software to meet the needs of a particular customer. 

 Applications software programming services, custom computer 

 Computer program or software development, custom 

 Computer programming services, custom 

 Computer software analysis and design services, custom 

 Computer software programming services, custom 

 Computer software support services, custom 

 Programming services, custom computer 

 Software analysis and design services, custom computer 

 Software programming services, custom computer 

 Web (i.e., Internet) page design services, custom 
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541611 Administrative Management and General Management Consulting Services 

This U.S. industry comprises establishments primarily engaged in providing operating advice 

and assistance to businesses and other organizations on administrative management issues, 

such as financial planning and budgeting, equity and asset management, records management, 

office planning, strategic and organizational planning, site selection, new business start-up, and 

business process improvement. This industry also includes establishments of general 

management consultants that provide a full range of administrative, human resource, marketing, 

process, physical distribution, logistics, or other management consulting services to clients. 

 Administrative management consulting services 

 Business management consulting services 

 Business start-up consulting services 

 Financial management consulting (except investment advice) services 

 General management consulting services 

 Medical office management consulting services or consultants 

 Records management consulting services 

 Reorganizational consulting services 

 Site location consulting services 

 Site selection consulting services 

 Strategic planning consulting services 

541612 Human Resources Consulting Services 

This U.S. industry comprises establishments primarily engaged in providing advice and 

assistance to businesses and other organizations in one or more of the following areas: (1) 

human resource and personnel policies, practices, and procedures; (2) employee benefits 

planning, communication, and administration; (3) compensation systems planning; and (4) wage 

and salary administration. 

 Actuarial consulting services (except insurance actuarial services) 

 Benefit consulting services 

 Compensation consulting services 

 Compensation planning services 

 Employee assessment consulting services 

 Employee benefit consulting services 

 Employee compensation consulting services 

 Human resource consulting services 

 Labor relations consulting services 

 Organization development consulting services 

 Personnel management consulting services 
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541613 Marketing Consulting Services 

This U.S. industry comprises establishments primarily engaged in providing operating advice 

and assistance to businesses and other organizations on marketing issues, such as developing 

marketing objectives and policies, sales forecasting, new product developing and pricing, 

licensing and franchise planning, and marketing planning and strategy. 

 Customer service management consulting services 

 Marketing consulting services 

 Marketing management consulting services 

 New product development consulting services 

 Sales management consulting services 

541690 Other Scientific and Technical Consulting Services 

This industry comprises establishments primarily engaged in providing advice and assistance to 

businesses and other organizations on scientific and technical issues (except environmental). 

 Agricultural consulting services 

 Agrology consulting services 

 Agronomy consulting services 

 Biological consulting services 

 Building envelope consulting services 

 Chemical consulting services 

 Dairy herd consulting services 

 Economic consulting services 

 Energy consulting services 

 Entomology consulting services 

 Geochemical consulting services 

 Horticultural consulting services 

 Hydrology consulting services 

 Livestock breeding consulting services 

 Motion picture consulting services 

 Nuclear energy consulting services 

 Physics consulting services 

 Radio consulting services 

 Roof consulting services 

 Safety consulting services 

 Security consulting services 

 Waterproof consulting services 
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541810 Advertising Agencies 

This industry comprises establishments primarily engaged in creating advertising campaigns 

and placing such advertising in periodicals, newspapers, radio and television, or other media. 

These establishments are organized to provide a full range of services (i.e., through in-house 

capabilities or subcontracting), including advice, creative services, account management, 

production of advertising material, media planning, and buying (i.e., placing advertising). 

 Advertising Agencies 

 Advertising agency consulting services 

541890 Other Services Related to Advertising 

This industry comprises establishments primarily engaged in providing advertising services 

(except advertising agency services, public relations agency services, media buying agency 

services, media representative services, display advertising services, direct mail advertising 

services, advertising material distribution services, and marketing consulting services). 

 Advertising specialty (e.g., keychain, magnet, pen) distribution services 

 Demonstration services, merchandise 

 Display lettering services 

 Mannequin decorating services 

 Sign lettering and painting services 

 Welcoming services (i.e., advertising services) 

 Window dressing or trimming services, store 

RENTAL OFFICE SPACE GROUP 

531120 Lessors of Nonresidential Buildings (except Miniwarehouses) 

This industry comprises establishments primarily engaged in acting as lessors of buildings 

(except miniwarehouses and self-storage units) that are not used as residences or dwellings. 

Included in this industry are: (1) owner-lessors of nonresidential buildings; (2) establishments 

renting real estate and then acting as lessors in subleasing it to others; and (3) establishments 

providing full service office space, whether on a lease or service contract basis. The 

establishments in this industry may manage the property themselves or have another 

establishment manage it for them. 

 Amusement facility rental or leasing 

 Arena, no promotion of events, rental or leasing 

 Auditorium rental or leasing 

 Bank building rental or leasing 

 Banquet hall rental or leasing 
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 Building, nonresidential (except miniwarehouse), rental or leasing 

 Commercial building rental or leasing 

 Concert hall, no promotion of events, rental or leasing 

 Conference center, no promotion of events, rental or leasing 

 Convention center, no promotion of events, rental or leasing 

 Dance hall rental or leasing 

 Dock and associated building rental or leasing 

 Equity real estate investment trusts (REITs), primarily leasing nonresidential buildings (except 

miniwarehouses) 

 Executive suites (i.e., full service office space provision) 

 Exhibition hall, no promotion of events, rental or leasing 

 Flea market space, under roof, rental or leasing 

 Full service office space provision 

 Hall and banquet room, nonresidential, rental or leasing 

 Hall, nonresidential, rental or leasing 

 Hotel building rental or leasing, not operating hotel 

 Industrial building rental or leasing 

 Insurance building rental or leasing 

 Lessors of nonresidential buildings (except miniwarehouses) 

 Mall property operation (i.e., not operating contained businesses) rental or leasing 

 Manufacturing building rental or leasing 

 Medical building rental or leasing 

 Meeting hall and room rental or leasing 

 Mobile office building rental or leasing, on-site 

 Motel building rental or leasing, not operating motel 

 Nonresidential building (except miniwarehouse) rental or leasing 

 Office building rental or leasing 

 Piers and associated building rental or leasing 

 Professional office building rental or leasing 

 Real estate rental or leasing of nonresidential building (except miniwarehouse) 

 Reception hall rental or leasing 

 Shopping center (i.e., not operating contained businesses) rental or leasing 

 Stadium rental or leasing without promotion of events 

 Theater property rental or leasing, not operating theater 

531312 Nonresidential Property Managers 

This U.S. industry comprises establishments primarily engaged in managing nonresidential real 

estate for others. 
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 Commercial property managing 

 Commercial real estate property managers' offices 

 Condominium managers' offices, commercial 

 Managers' offices, commercial condominium 

 Managers' offices, commercial real estate 

 Managers' offices, nonresidential real estate 

 Managing commercial condominiums 

 Managing commercial real estate 

 Nonresidential property managing 

 Property managers' offices, commercial real estate 

 Property managers' offices, nonresidential real estate 

 Property managing, commercial real estate 

 Property managing, nonresidential real estate 

 Real estate property managers' offices, commercial 

WAREHOUSE SPACE GROUP 

493110 General Warehousing and Storage 

This industry comprises establishments primarily engaged in operating merchandise 

warehousing and storage facilities. These establishments generally handle goods in containers, 

such as boxes, barrels, and/or drums, using equipment, such as forklifts, pallets, and racks. 

They are not specialized in handling bulk products of any particular type, size, or quantity of 

goods or products. 

 Bonded warehousing, general merchandise 

 General warehousing and storage 

 Private warehousing and storage, general merchandise 

 Public warehousing and storage (except self-storage), general merchandise 

 Warehousing (including foreign trade zones), general merchandise 

 Warehousing and storage, general merchandise 

493120 Refrigerated Warehousing and Storage 

This industry comprises establishments primarily engaged in operating refrigerated warehousing 

and storage facilities. Establishments primarily engaged in the storage of furs for the trade are 

included in this industry. The services provided by these establishments include blast freezing, 

tempering, and modified atmosphere storage services. 

 Bonded warehousing, refrigerated 

 Cold storage locker services 

 Cold storage warehousing 
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 Farm product warehousing and storage, refrigerated 

 Fur storage warehousing for the trade 

 Private warehousing and storage, refrigerated 

 Public warehousing and storage, refrigerated 

 Refrigerated warehousing 

 Warehousing, refrigerated 

493130 Farm Product Warehousing and Storage 

This industry comprises establishments primarily engaged in operating bulk farm product 

warehousing and storage facilities (except refrigerated). Grain elevators primarily engaged in 

storage are included in this industry. 

 Bonded warehousing, farm products (except refrigerated) 

 Farm product warehousing and storage (except refrigerated) 

 Grain elevators, storage only 

 Private warehousing and storage, farm products (except refrigerated) 

 Public warehousing and storage, farm products (except refrigerated) 

 Warehousing, farm products (except refrigerated) 

493190 Other Warehousing and Storage 

This industry comprises establishments primarily engaged in operating warehousing and 

storage facilities (except general merchandise, refrigerated, and farm product warehousing and 

storage). 

 Automobile dead storage 

 Bonded warehousing (except farm products, general merchandise, refrigerated) 

 Bulk petroleum storage 

 Document storage and warehousing 

 Lumber storage terminals 

 Private warehousing and storage (except farm products, general merchandise, refrigerated) 

 Public warehousing and storage (except farm products, general merchandise, refrigerated, self

-storage) 

 Warehousing (except farm products, general merchandise, refrigerated) 

 Whiskey warehousing 
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FOOD INDUSTRY INNOVATION CENTER GROUP 
Demand Table  
2017 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

541110 Offices of Lawyers $560,703 5.79% $9,118,252 94.21% $9,678,955 

541211 Offices of Certified Public Accountants $386,520 18.26% $1,729,808 81.74% $2,116,328 

541213 Tax Preparation Services $108,720 37.62% $180,301 62.38% $289,021 

541219 Other Accounting Services $196,295 18.38% $871,602 81.62% $1,067,897 

541420 Industrial Design Services $29,445 25.16% $87,580 74.84% $117,026 

541430 Graphic Design Services $223,736 54.65% $185,683 45.35% $409,419 

541511 Custom Computer Programming Services $99,689 1.56% $6,273,844 98.44% $6,373,534 

541611 
Administrative Management and General Management 
Consulting Services 

$56,010 2.20% $2,493,904 97.80% $2,549,914 

541612 Human Resources Consulting Services $23,610 8.36% $258,862 91.64% $282,472 

541613 Marketing Consulting Services $49,545 5.85% $796,896 94.15% $846,442 

541690 Other Scientific and Technical Consulting Services $394,382 55.13% $321,036 44.87% $715,418 

541810 Advertising Agencies $51,391 2.86% $1,744,600 97.14% $1,795,991 

541890 Other Services Related to Advertising $53,889 14.61% $314,914 85.39% $368,803 

 Total (less Offices of Lawyers) $1,673,233 9.88% $15,259,032 90.12% $16,932,264 

DEMAND TABLES  

FOOD INDUSTRY INNOVATION CENTER GROUP 
Demand Table  
2018 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

541110 Offices of Lawyers $509,592 5.13% $9,416,758 94.87% $9,926,350 

541211 Offices of Certified Public Accountants $417,481 17.29% $1,997,219 82.71% $2,414,701 

541213 Tax Preparation Services $133,893 41.65% $187,602 58.35% $321,495 

541219 Other Accounting Services $213,907 17.11% $1,035,924 82.89% $1,249,830 

541420 Industrial Design Services $31,136 24.04% $98,399 75.96% $129,535 

541430 Graphic Design Services $256,105 54.27% $215,829 45.73% $471,934 

541511 Custom Computer Programming Services $175,110 2.51% $6,799,361 97.49% $6,974,471 

541611 
Administrative Management and General Management 
Consulting Services 

$63,002 2.13% $2,889,380 97.87% $2,952,382 

541612 Human Resources Consulting Services $23,165 7.24% $296,753 92.76% $319,917 

541613 Marketing Consulting Services $50,966 5.15% $938,006 94.85% $988,972 

541690 Other Scientific and Technical Consulting Services $460,387 56.20% $358,738 43.80% $819,125 

541810 Advertising Agencies $41,505 2.60% $1,553,404 97.40% $1,594,909 

541890 Other Services Related to Advertising $56,324 16.63% $282,344 83.37% $338,668 

 Total (less Offices of Lawyers) $1,922,981 10.35% $16,652,959 89.65% $18,575,940 

Emsi 2018.4 - 2019.1 
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WAREHOUSE SPACE GROUP 
Demand Table  
2017 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

493110 General Warehousing and Storage $39,588 1.17% $3,348,915 98.83% $3,388,5030 

493120 Refrigerated Warehousing and Storage $0 0.00% $264,260 100.00% $264,260 

493130 Farm Product Warehousing and Storage $0 0.00% $55,301 100.00% $55,301 

493190 Other Warehousing and Storage $0 0.00% $242,944 100.00% $242,944 

 Total $39,588 1.00% $3,911,420 99.00% $3,951,008 

RENTAL OFFICE SPACE GROUP 
Demand Table  
2017 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

531120 
Lessors of Nonresidential Buildings (except 
Miniwarehouses) 

$1,551,100 36.47% $2,702,031 63.53% $4,253,131 

531312 Nonresidential Property Managers $61,154 3.17% $1,866,577 96.83% $1,927,731 

 Total $1,612,254 26.08% $4,568,608 73.92% $6,180,862 
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WAREHOUSE SPACE GROUP 
Demand Table  
2018 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

493110 General Warehousing and Storage $97,434 1.68% $5,700,311 98.32% $5,797,745 

493120 Refrigerated Warehousing and Storage $32,274 7.49% $398,792 92.51% $431,066 

493130 Farm Product Warehousing and Storage $14,491 17.92% $66,379 82.08% $80,871 

493190 Other Warehousing and Storage $23,387 6.06% $362,371 93.94% $385,758 

 Total $167,586 2.50% $6,527,853 97.50% $6,695,439 

RENTAL OFFICE SPACE GROUP 
Demand Table  
2018 Nominal 

NAICS Description 
Demand met 

In-Region 

% 
Demand 
met In-
Region 

Demand met 
by Imports 

% 
Demand 
met by 
Imports 

Total 
Demand 

531120 
Lessors of Nonresidential Buildings (except 
Miniwarehouses) 

$1,430,860 25.64% $4,150,585 74.36% $5,581,445 

531312 Nonresidential Property Managers $74,023 2.96% $2,429,047 97.04% $2,503,070 

 Total $1,504,883 18.61% $6,579,632 81.39% $8,084,515 

DEMAND TABLES cont’d 

Emsi 2018.4 - 2019.1 
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FOOD INDUSTRY INNOVATION CENTER GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2017 Nominal 

NAICS Description LQ GRP 

541110 Offices of Lawyers 0.20 $1,031,208 

541211 Offices of Certified Public Accountants 0.41 $419,323 

541213 Tax Preparation Services 0.55 $95,647 

541219 Other Accounting Services 0.30 $244,305 

541420 Industrial Design Services 0.00 $21,805 

541430 Graphic Design Services 0.56 $162,785 

541511 Custom Computer Programming Services 0.06 $193,960 

541611 
Administrative Management and General Management 
Consulting Services 

0.04 $102,124 

541612 Human Resources Consulting Services 0.00 $20,463 

541613 Marketing Consulting Services 0.07 $50,401 

541690 Other Scientific and Technical Consulting Services 0.60 $339,558 

541810 Advertising Agencies 0.00 $67,792 

541890 Other Services Related to Advertising 0.00 $35,326 

 Total (less Offices of Lawyers) - $1,753,488 

LQ/GRP TABLES  

FOOD INDUSTRY INNOVATION CENTER GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2018 Nominal 

NAICS Description LQ GRP 

541110 Offices of Lawyers 0.20 $980,154  

541211 Offices of Certified Public Accountants 0.39 $410,515  

541213 Tax Preparation Services 0.52 $104,896  

541219 Other Accounting Services 0.28 $172,713  

541420 Industrial Design Services 0.00 $24,383  

541430 Graphic Design Services 0.75 $196,807  

541511 Custom Computer Programming Services 0.05 $290,734  

541611 
Administrative Management and General Management 
Consulting Services 

0.04 $116,947  

541612 Human Resources Consulting Services 0.00 $19,193  

541613 Marketing Consulting Services 0.07 $57,859  

541690 Other Scientific and Technical Consulting Services 0.55 $385,066  

541810 Advertising Agencies 0.00 $62,070  

541890 Other Services Related to Advertising 0.00 $37,302  

 Total (less Offices of Lawyers) - $1,878,485 

Emsi 2018.4 - 2019.1 
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WAREHOUSE SPACE GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2017 Nominal 

NAICS Description LQ GRP 

493110 General Warehousing and Storage 0.02 $28,394 

493120 Refrigerated Warehousing and Storage 0.00 $0 

493130 Farm Product Warehousing and Storage 0.00 $0 

493190 Other Warehousing and Storage 0.00 $0 

 Total - $28,394 

RENTAL OFFICE SPACE GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2017 Nominal 

NAICS Description LQ GRP 

531120 
Lessors of Nonresidential Buildings (except 
Miniwarehouses) 

0.09 $695,927 

531312 Nonresidential Property Managers 0.00 $43,836 

 Total - $739,763 
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WAREHOUSE SPACE GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2018 Nominal 

NAICS Description LQ GRP 

493110 General Warehousing and Storage 0.02 $51,901  

493120 Refrigerated Warehousing and Storage 0.00 $16,946  

493130 Farm Product Warehousing and Storage 0.00 $7,029  

493190 Other Warehousing and Storage 0.00 $11,816  

 Total - $87,693 

RENTAL OFFICE SPACE GROUP 
Location Quotient (LQ) and Gross Regional Product (GRP) 

2018 Nominal 

NAICS Description LQ GRP 

531120 
Lessors of Nonresidential Buildings (except 
Miniwarehouses) 

0.08 $649,339  

531312 Nonresidential Property Managers 0.00 $52,362  

 Total - $701,701 

LQ/GRP TABLES cont’d 

Emsi 2018.4 - 2019.1 
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GROSS REGIONAL PRODUCT (GRP) COMPARISON 
   

Nominal 

Region 2017 GRP 2018 GRP 

Richland County, WI $606,821,039  $654,229,910  

Wisconsin $316,611,100,612  $327,944,185,055  

United States $19,278,546,143,200  $19,940,393,326,000  

GRP & CHANGE TABLES 

SCALE OF GROUP AS SHARE OF TOTAL GRP 
 

2018 

Region 
Food Industry 

Innovation Center  
Rental Office 

Space 
Warehouse Space 

Richland County, WI 0.2871% 0.1073% 0.0134% 

Wisconsin 1.6105% 0.3487% 0.3673% 

United States 2.5492% 0.5137% 0.3389% 

Ratio - RC : WI 1 : 5.6 1 : 3.2 1 : 27.4 

Ratio - RC : US 1 : 8.9 1 : 4.8 1 : 25.3 

GRP & CHANGE BY GROUP 
  

Real (Controlled for Inflation) 

Region 2017 GRP 2018 GRP % Change 

FIIC $1,786,982 $1,878,485 12.8% 

Rental Office Space $753,894 $701,701 - 8.4% 

Warehouse Space $28,937 $87,693 315.4% 

TOTAL DEMAND & CHANGE BY GROUP 
   

Real (Controlled for Inflation) 

Group 
2017 Total 
Demand 

2018 Total 
Demand 

% Change 

FIIC $17,255,697 $18,575,940 7.7% 

Rental Office Space $6,298,926 $8,084,515 28.3% 

Warehouse Space $4,026,478 $6,695,439 66.3% 

Emsi 2018.4 - 2019.1, BLS CPI Inflation Calculator 

29 



 

 

 

A. D. GERMAN WAREHOUSE CONSERVANCY, INC. 

Visioning Reuse of Unique Architecture 

DEFINITIONS  

GRP: Gross Regional Product (GRP) is a measure of a regional economy. It measures the 
final market value of all goods and services produced in a region. This figure is the sum of 
earnings, property income, and taxes on production. It is like Gross Domestic Product (GDP), 
but refers to measuring a region smaller than the nation. 

LQ: Location Quotient (LQ) is ratio comparing the industry's share of regional 
employment with its share of national employment. LQ is a way of quantifying how concentrated 
a particular industry is in a region as compared to the nation. 

NAICS: The North American Industry Classification System (NAICS) is the standard used 
by Federal statistical agencies in classifying business establishments for the purpose of 
collecting, analyzing, and publishing statistical data related to the U.S. business economy. 

Nominal: Nominal when used to describe dollars, indicates that the figures shown are 
based on dollar amounts as they were valued in the year identified. Nominal figures are not 
adjusted to reflect inflation or a rise in the overall price level.  

Demand met In-Region: The amount spent by industries and consumers on essential 
goods inside of the defined region for the given industry. 

% Demand met In-Region: The percent of total regional demand satisfied inside the 
defined region for the given industry. 

Demand met by Imports: The amount spent by industries and consumers on essential 
goods outside of the defined region for the given industry. 

% Demand met by Imports: The percent of total regional demand satisfied outside the 
defined region for the given industry. 

Total Demand: The total amount spent by industries and customers on the given 

industry.  
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