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About SWWRPC 
Southwestern Wisconsin Regional Planning Commission (SWWPRC) is an extension of local government in 

Southwestern Wisconsin. We provide low-cost expert planning and economic development services to the county, 

city, village, and town governments of our five-county jurisdiction (Grant, Green, Iowa, Lafayette, and Richland 

counties). We assist our local communities to save both time and money while planning for the future.  SWWRPC 

is one of nine Regional Planning Commissions in the State of Wisconsin and was created by an Executive Order in 

1970.  

Over 85% of our budget comes from funding outside the region, with the SWWRPC bringing in over $14 million of 

economic development funding alone. We have leveraged these self-generated funds to help our counties and 

their communities save costs and prevent redundancy while preparing for future challenges. 

SWWRPC Vision 
We envision a southwestern Wisconsin that has met its full potential.  A place that is recognized for its resilient 

and diverse economy, high quality of life, and distinctive Driftless landscape. It will be a place where 

interconnected bonds between individuals and organizations form strong communities of inclusion and 

cooperation. Southwestern Wisconsin will be a place where the richness of the land contributes to the healthy 

lives of its residents and visitors—and the stewardship of our natural resources is a shared and valued 

responsibility. Our region will be a place that fosters innovation and creativity, inspiring and empowering thinkers 

and doers. With deep respect for the traditions that built southwestern Wisconsin, we strive to create the best 

possible region for tomorrow. 

SWWRPC Mission 
The Southwestern Wisconsin Regional Planning Commission collaborates with communities and organizations to 

build capacity within southwestern Wisconsin, serving as advocates for its residents.  We create opportunities and 

develop dynamic solutions to the challenges facing the region. We foster growth by supporting innovative 

endeavors that provide tangible benefits to those we serve. We believe in the bold vision of southwestern 

Wisconsin and work to build the region’s future. 
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Introduction 
 

In October of 2010, southwestern Wisconsin was one of 45 regions in the United States to receive federal funding to 
plan for our economic vitality and regional growth. This funding was made available by the U.S. Department of Housing 
and Urban Development (HUD) as part of a new federal initiative, the Partnership for Sustainable Communities, made of 
HUD, the US Department of Transportation (DOT), and the US Environmental Protection Agency (EPA). 
This project, titled Grow Southwest Wisconsin, was a grassroots effort led by Southwestern Wisconsin Regional Planning 

Commission (SWWRPC) to develop a plan that will guide our rural region to greater social and economic self‐sufficiency. 

The overall objectives of this effort are to identify and capitalize on local resources, to better produce our own energy 

and food, minimize commutes and maximize employment of our local population in Grant, Green, Lafayette, Iowa, and 

Richland Counties. 

Grow Southwest was largely successful because of its public outreach.  Over the course of the planning process, 36 

public meetings were held with over 100 participants, and over 100 additional participants were surveyed.   

As part of the implementation of Grow Southwest Wisconsin, a “Request for Assistance,” was distributed by SWWRPC to 

find projects that aligned with the goals defined through the public outreach portion of the project.  Specifically, the 

request for assistance was designed to find governments and organizations with projects that could not be implemented 

without the technical help provided through the Sustainable Communities grant through SWWRPC.  Folklore Village, in 

conjunction with some local farmers and community members, was one of four organizations to be selected for 

SWWRPC’s technical services. 

Folklore's proposal was for a local celebration of the region's agricultural history and culture, an idea that developed into 

the Delicious Driftless Fare (DDF).  The DDF was a one-day event that showcased the region's produce and specialty crop 

producers and local artistic talent.  The event was held on October 5th, 2013 at Folklore Village.  This document 

summarizes the work required in the months preceding the event, and which were viewed as necessary for successful 

replication of the event in future years. 
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Planning Timeline 
 

Month One 

Week One 
 Determine Event Coordinator. 

 Establish Location and Date. 

 Finalize the list of Delicious Driftless Fare Steering Committee Members. 

Week Two 
 Event Coordinator to receive work plan. 

 Event Coordinator to make revisions by Month Two Week One. 

Week Three 
 Update the sponsorship form, vendor agreement, volunteer form, letter head and program advertisement 

form by Month Two Week One. See Appendix for examples. 

 Update the Website, Facebook, and Twitter accounts with the new information by Month Two Week One.  

See Marketing Plan in Appendix 

Week Four 
 Event Coordinator to compile all of steering committee contact information and make accessible to the 

rest of the steering committee by the end of Month One Week Four. 

Month Two 

Week One 
 Keynote Speaker options to be determined by the Month Two Week Three. 

 Keynote Speaker contacted and booked by Month Two Week Four. 

 Request Keynote Speaker topic determined by Month Three Week Three. 

 All forms updated for use due. 

Week Two 
 Steering Committee to send out vendor agreement with Event Coordinator information included in 

invitation. See Appendix for example. The member will send list of vendor contacts to Event Coordinator 

by Month Three Week One. 

 Event Transportation to be discussed and determined by Month Five Week One. 

Week Three 
 Steering Committee to seek possible sponsorship and program advertisements. The members will send 

list of sponsorship and program advertisement contacts to Event Coordinator Month Four Week One. 

Sponsorship and Program Advertisement Forms due Month Five Week One. 

Week Four 
 Steering Committee to send out the volunteer form with Event Coordinator information included as well 

as a due date. See Appendix for example. Volunteer form should include a space for T-shirts needed and 

sizes. Due date for volunteers should be Month Six Week One.  

 The member will send list of volunteer contacts to Event Coordinator by Month Four Week Two.  
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 Event Coordinator establishes emergency plan with venue coordinator to be finalized by Month Six 

Week One. 

 Every week following Month Two, the Event Coordinator shall update and make a post on each of the 

web avenues. The posts can be information on the event, local food facts, or vendor information. 

Month Three 

Week One 
 Steering committee to decide target market for the Marketing Plan by Month Three Week Two. 

 Event Coordinator to receive steering committee list of vendor contacts.  

 Request from the Keynote Speaker, the topic to be determined by Month Three Week Three. 

Week Two 
 Event Coordinator to create Marketing Plan, the Marketing Plan will include save the date, poster, 

magazine, newspaper, event promotion, newsletter, and web media time line.  See Appendix for 

example.  

 Event Coordinator to contact and send vendor agreement to interested vendors, due date for vendor 

agreement should be Month Five Week One. 

 Event Coordinator to contact and send vendor agreement 2013 vendor attendees, also due by Month 

Five Week One. 

Week Three 
 Keeping the Keynote Speaker topic in mind, the panel discussion members and moderator should be 

discussed and decided by the steering committee by Month 4 Week One. 

Week Four 
 Event Coordinator to create a list of possible marketing outlets and events for steering committee 

members to distribute the save the dates by Month Four Week One. See Marketing Plan Appendix for 

example. 

Month Four 

Week One 
 Event Coordinator to contact steering committee suggestions for panel discussion participants and get 

confirmation by the end of Month Four Week Four. 

 Event Coordinator to create and send out save the date by Month Four Week Four. See Marketing Plan 
Appendix for example. 

 Marketing outlets and events list to be distributed to the Steering Committee Members. 

Week Two 
 Steering Committee and Event Coordinator to work together to create a rough budget. See Appendix for 

example. 

 Event Coordinator to receive steering committee list of contacted volunteers. 

Week Three 
 Steering Committee to compile a list of possible workshops and musicians to hand to Event Coordinator 

to contact by Month Six Week One. 
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Week Four 
 Event Coordinator to distribute save the dates to contacts, steering committee members, and locations. 

Month Five 

Week One 
 Vendor agreements due to Event Coordinator.  

 Event Coordinator to create parking direction map by Month Five Week Three. 

 Sponsorship and Program Advertisement Forms due to Event Coordinator. 

 Event Transportation determined. 

Week Two 
 Event Coordinator to compile all of the sponsor logos and format for advertisements. 

 Steering Committee to discuss concession item options, concessions list due by Month Six Week Two. 

Week Three 
 Event Coordinator to start contacting any rentals for the event.  

 Event Coordinator to create waste plan by Month Seven Week Two. 

 Parking direction map completed. 

Week Four 
 Event Coordinator to create large poster and half sheets for distribution. These advertisements should 

include sponsor logos and event information. See Marketing Plan Appendix for example. The posters 

should be ready for distribution for Month Six Week Four.  

 Number of workshops, children’s activities, and music allowed to be determined by Month Six Week 

One.  

Month Six 

Week One 
 Event Coordinator to receive the list of possible workshops and musicians. 

 Number of workshops, children’s activities, and music finalized. 

 Event Coordinator to contact and reserve participants for workshops, children’s activities, and music. 

 Event Coordinator to receive all volunteer forms. 

Week Two 
 Event Coordinator to create schedule of events for the Delicious Driftless Fare by Month Six Week Four. 

 Event Coordinator to receive concessions item list from steering committee. 

 Event Coordinator to order T-shirts.  

Week Three 
 Event Coordinator to start calls for ordering concessions items, concession items should be ordered as 

locally as possible. 

 Location in venue for workshops, children’s activities, and music, and concessions determined. 
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Week Four 
 Schedule of events for Delicious Driftless Fare to be complete. See Event Program in Appendix for 

example. 

 Large posters and half sheet advertisements completed and distributed.  

Month Seven 

Week One 
 Event Coordinator to create site map for the Delicious Driftless Fare due by Month Seven Week Two. 

See Event Program Appendix for example. 

Week Two 
 Waste plan due. The 2013 event had compost, recycling, and trash plans. 

 Delicious Driftless Fare sitemap due. 

 Event Coordinator to create Delicious Driftless Fare program by Month Seven Week Three. 

Week Three 
 Event Coordinator to print programs. 

 Event Coordinator to set up delivery or pick up of all concession items. 

Week Four 
 Event Coordinator to contact all participants for Delicious Driftless Fare and provide clear information 

for time, place, etc. See Informational Emails Appendix for example. 

 Event Coordinator to create attendance counting plan. 
 

Month Eight 

Week One 
 Double check that all rentals, printing, and concessions are going to be ready for the Delicious Driftless 

Fare.  

 Contact Keynote Speaker to check on any extra materials needed for the presentation. 

Week Two 
 Huge Web Hype, update the web outlets as often as possible, minimum of twice a week until the event.  

 Call each volunteer group or individual to reaffirm participation and time requirements. 

Week Three 
 Event Coordinator to pick up T-shirts and have available for volunteers to take before event if needed. 

Week Four 
 Event Coordinator and Steering Committee members to promote Delicious Driftless Fare as much as 

possible via word of mouth or on the web.  

 Event Coordinator to review venue and schedule of events. 
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2013 Event Key Considerations 
 

 Continue with meeting agendas and meetings, documentation is a helpful tool. 

 T-shirts were not a large seller at the event in 2013, but the members and volunteers involved did 

appreciate receiving a T-shirt. Weigh out the positives and negatives. 

 When dealing with the Media, have two people sign off on all print material to ensure there are no 

errors. 

 The Delicious Driftless Fare colors were chosen meticulously, using the colors again in 2014 would help 

to brand the Delicious Driftless Fare. 

 When choosing a venue remember to check for ADA accessibility. 

 After nailing down the steering committee really take the time to figure out what the goal of the event 

is. Is the event for educational purposes? Is the event a celebration? If there is more than one reason 

then make sure to incorporate that into the marketing scheme and target. 

 Try to be as inclusive as possible with the major players in the 2013 event, they are all extremely 

interested and invested in the local foods movement. 

 When setting the date for the event take in effect all of the other activities happening during that time. 

 If venue is mostly outside for 2014 possibly come up with a rain date. 

 Remember that everyone is always, and I mean always, busy. Being flexible and positive will go a long 

way in encouraging everyone’s participation. 
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Delicious Driftless Fare Sponsorship Form  
 

Delicious Driftless Fare Sponsorship Form 2013 
October 5th, 2013 

12:00pm to 6:00pm 

 
 
The Delicious Driftless Fare is a regional event which will highlight local 

foods, local farmers and their goods, as well as provide a networking 

opportunity for those engaged in the local food economy. There will be 

presentations and workshops for all ages about growing, buying, 

preparing, preserving, and enjoying local and healthy foods. The local 

foods festival will be a one-day event held during harvest season on Saturday, October 5th, and will also feature music, 

art, and samples from local producers.  At this event, local businesses, organizations, and community members will build 

relationships and acquaint themselves with local food related opportunities the region has to offer. This event will strike 

pride in local communities throughout the region to pursue further positive growth. There are many great marketing 

opportunities for sponsors at the Delicious Driftless Fare. The Southwestern Wisconsin Regional Planning Commission 

and Folklore Village would like to request your help in making this event a success. If you are interested in sponsoring 

please complete the following form. Sponsorships will contribute to the tent, portable toilets, concessions, signs, event 

program, etc. Thank you. 

Platinum Sponsor includes logo on: 
 T-shirt, Highway Banner, Chapel Sign, Farwell Hall Sign, Tent Entrance banner, and brochure 

 Must contribute $1,000 or more 

Gold Sponsor includes logo on: 
 T-shirt, Farwell Hall Sign, Tent Entrance banner, and brochure 

 Must contribute $500 to $999 

Silver Sponsor includes logo on: 
 Farwell Hall Sign, Tent Entrance banner, and brochure 

 Must Contribute $250 to $499 

Bronze Sponsor includes logo on: 
 Brochure  

 Must contribute $100 to $249 
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Registration Form 
 
 

Contribution Amount: ____________________ Company: ____________________________________________ 

Contact Name & Title: _______________________________________________________________ 

Address: _______________________________________________________________ 

City, State: ____________________________________ Zip: ______________________ 

Phone: (_____) ______-_______       Email: _______________________________________________________________ 

Address: ___________________________________________________________________________________________ 

 

Signature: ____________________________________________________________ 

 
Checks made out to Folklore Village. For Credit Card donation please contact Ricky Rolfsmeyer. 
 
 
Receipts upon request _______ 
 
 
For more information: 
 
 
Ricky Rolfsmeyer 
608-924-4000 
ricky@folklorevillage.org 
Folklore Village Farm, Inc. 
3210 County Road BB 
Dodgeville, WI 53533 
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Vendor Agreement, Contract and Regulations 
 

2013 Delicious Driftless Fare 
Vendor Agreement, Contract and Regulations 

 

1. Purpose 

Delicious Driftless Fare will be a local event that will focus on addressing educational needs through presentations and 

workshops highlighting local food issues, local farmers and their goods, as well as a networking opportunity for those 

engaged in the local food chain. Locally produced foods are fresh and nutritious and great for an economy with a high 

incidence of self-employed people. The Delicious Driftless Fare will be a one-day event, held during harvest season on 

Saturday, October 5th at Folklore Village, and will feature workshops, panel discussions, speakers, music, and samples 

from local producers. 

2. Date and Hours of Operation 

Date: October 5, 2013 

Time:  12-6 pm (Vendors may set-up at 10:00 am) 

Location:  Folklore Village Farm, Inc. 3210 County Road BB, Dodgeville, WI 53533 

Folklore Village is about 4 miles east of Dodgeville. County BB intersects with US 18/151 and Folklore Village is less than 

a mile south of that intersection. 

3. Management 

Delicious Driftless Fare (DDF) is presented through a partnership between Folklore Village and the Southwest Wisconsin 

Regional Planning Commission. Regional Planning is providing a Marketing and Event Coordinator to coordinate the overall 

event: Kassi Nadig, Office: 608-348-5055, or k.nadig@swwrpc.org. Folklore Village will manage the project through its 

Program Director, Meghan Dudle, and Facilities Coordinator J. Miller.  Meghan may be contacted at 608-924-4000, or 

Meghan@folklorevillage.org and J at j.miller@folklorevillage.org or 924-4000. Guidelines and rules are advised by a 

steering committee comprised of local foods growers and advocates from the area.   

4. Eligibility  

All agricultural products, processed foods, artwork, and handicrafts must be produced in Wisconsin by the vendor or 

his/her employees.  Most products sold should be produced in southwest Wisconsin, with an emphasis on Grant, Iowa, 

Lafayette, Richland and Green Counties. 

Vendors may provide information on and samples of their products, and may also sell their products. The DDF 

management team reserves the right to determine if a particular product or set of products is consistent with the purpose 

of the event and approve or deny products for sale based on this determination. The permit holder will list the items they 

plan to sell and agree to all the regulations set forth on this contract.   

5. Permits and Fees 

There are no fees for participation in Delicious Driftless Far, and no permits required other than those outlined in Section 

6, below. 

 
 
 

 

mailto:k.nadig@swwrpc.org
mailto:Meghan@folklorevillage.org
mailto:j.miller@folklorevillage.org
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6. State, County and Local Guidelines and Regulations 

Each vendor is responsible for complying with ALL State of Wisconsin and Iowa County laws governing health, packaging, 

labeling, taxes, scales, weights and measures, etc.  For example: 

All processed foods must be prepared in a certified kitchen per state law. Some exemptions exist for highly acidified home-

canned products as outlined in Wisconsin’s “pickle bill”.   

Vendors with “potentially hazardous” products or processed foods must display their Retail Food License or Food 

Processing Plant License. 

Vendors selling non-food items are responsible for obtaining a Seller’s Permit, if determined necessary by the Department 

of Revenue. Sales tax collection and reporting is the responsibility of the vendor.  

If you are required to obtain a permit(s) or license(s), a photocopy of the permit(s) or license(s) must be on file with the 

DDF managers prior to participation in the event.  If you have questions regarding the necessary permit(s) or license(s), 

contact the Wisconsin Department of Agriculture, Department of Revenue, or appropriate agency.  Failure to obtain all 

necessary permit(s) or license(s) will result in dismissal from the event.  If you have questions about obtaining permits, 

contact your local county economic development corporation. 

 

7. Dates and Hours of Operation 

The 2013 Delicious Driftless Fare will begin at noon on Saturday October 5, 2013 and at 5:00 PM on Saturday, October 5, 

2013.  Vendors may set-up any time after 10 am. 

 

8. Spaces and Location 

The DDF will be located at Folklore Village Farm, Inc., 3210 County Road BB, Dodgeville, WI  53533.  Folklore Village is 

about 4 miles east of Dodgeville; County BB intersects with US 18/151 and Folklore Village is less than a mile south of that 

intersection. 

Spaces will be assigned to vendors and will remain constant for the duration of the day.   

9. Substitutes 

Each full-time permit holder is entitled to list a second party to be in charge of the booth when the permit holder is absent.  

In the event that the permit holder is absent, the substitute must be present at the Market.  A substitute is someone other 

than the primary vendor or partner vendors. 

 

10. Maintenance 

Each vendor will furnish their own tables, chairs, bags, extension cords, and any other necessary supplies.  Electricity, 

water and restrooms are accessible.  Each vendor is responsible for cleaning up all refuse around their booth and making 

sure that any debris caused by the Market is cleared. Vendor generated refuse must be deposited in the Folklore Village 

dumpster.   

Vendors are not allowed to drive on the grass.  A loading/unloading area will be designated as will a parking area for 

vendors.  

11. Prices 

Each vendor is responsible for their own pricing.  Prices must be readily visible to customers. They may be displayed on 

one large sign, smaller signs placed beside each product or by individually pricing items. 
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12. Event Promotion 

The event partners and steering committee will provide advertising for Delicious Driftless Fare, but vendors are 

encouraged to also promote the event within their networks.  

 

13. Pets 

For vendor and customer safety and hygienic reasons, no dogs, cats or any pets are allowed at Delicious Driftless Fare. 

 

14. Hold Harmless Clause 

The Vendor hereby agrees to indemnify and save Folklore Village Farm, Inc. and Southwest Wisconsin Regional Planning 

Commission, Inc., and their agents, employees and volunteers from any and all losses, liabilities, costs, expenses (including 

reasonable attorneys’ fees), claims and other obligations incurred in connection with and which result directly or indirectly 

from actual or alleged: consumption or use of any food or grocery product sold or distributed to or through the Vendor; 

breach of any warranty, express or implied, as to the quality or kind of products; misbranding or other labeling deficiency 

of any product; and any act or omission by the Vendor or any agent or employee of the Vendor. Individuals are strongly 

encouraged to purchase their own product liability insurance. 
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2013 Delicious Driftless Fare 
Application for Vendors 

 
Name:   __________________________________________________ 

Address: __________________________________________________ 

                __________________________________________________ 

Telephone:  __________________________________________________ 

Email:   __________________________________________________ 

 

 

Substitute:        __________________________________________________  

Address:            __________________________________________________ 

Telephone         __________________________________________________ 

Email:                __________________________________________________ 

 
Please list all the products you plan to sell or promote at the 2013 Delicious Driftless Fare.  

 
 
 
 
 
 
 
 
 
I HAVE READ AND AGREE TO ABIDE BY THE REGULATIONS GOVERNING THE 2013 DELICIOUS DRIFTLES FARE, THE HOLD 
HARMLESS CLAUSE, AND INSURANCE STATEMENT   

 
_____________________________________________   Date: ___________________ 
Vendor Applicant Signature 
 
_____________________________________________   Date: ___________________ 
DDF Manager Signature 

 
Please return the above application and a copy of any permits that may be required for your product type to:  

Kassi Nadig 
Southwest WI Regional Planning Commission 
PO Box 262 
Platteville, WI  53818 
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Volunteer Form  
 

Delicious Driftless Volunteer Form 2013 
October 5th, 2013 

12:00pm to 6:00pm 
Statement of Purpose 

 
The Delicious Driftless Fare is a regional event which will highlight local foods, local farmers and their goods, as well as 

provide a networking opportunity for those engaged in the local food economy. There will be presentations and 

workshops for all ages about growing, buying, preparing, preserving, and enjoying local and healthy foods. The local 

foods festival will be a one-day event held during harvest season on Saturday, October 5th, and will also feature music, 

art, and samples from local producers. At this event, local businesses, organizations, and community members will build 

relationships and acquaint themselves with local food related opportunities the region has to offer. This event will strike 

pride in local communities throughout the region to pursue further positive growth.  

 

There are many great opportunities for volunteers to assist in making this a successful event. We will have many 

different opportunities for volunteers, which can be tailored to the abilities and goals of the individuals and groups to 

make volunteering a comfortable and fun experience. The Southwestern Wisconsin Regional Planning Commission and 

Folklore Village would like to request your help in making this event a success. Any amount of time and effort offered 

will be highly appreciated. We want volunteers to enjoy their time spent helping with this event, so if there is any 

accommodation please notify Meghan Dudle of Folklore Village. If you are interested in volunteering please complete 

the following form and return to: 

 
Meghan Dudle 
Folklore Village 
Program Director 
3210 County Hwy BB 
Dodgeville, WI 53533 
608-942-4000 
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Letterhead 
 

 
DELICIOUS DRIFTLESS FARE 

ART – MUSIC – LOCAL & REGIONAL FOOD 
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Program Advertisement Form  
 

Delicious Driftless Fare  
Program Advertisement Form 2013 

 
The Delicious Driftless Fare is a regional event which will highlight local foods, local farmers and their goods, as well as 

provide a networking opportunity for those engaged in the local food economy. There will be presentations and 

workshops for all ages about growing, buying, preparing, preserving, and enjoying local and healthy foods. The local 

foods festival will be a one-day event held during harvest season on Saturday, October 5th from 12-6pm, and will 

feature music, art, and samples from local producers. We anticipate having more than two hundred people at this 

inaugural festival. This event is a partnership between Folklore Village and the Southwestern Wisconsin Regional 

Planning Commission. For more information please visit www.deliciousdriftlessfare.org or call Kassi Nadig at 608-348-

5055. 

 
Programs will be handed out and FREE to all attendees at the festival entrance, and around the venue. 

Ad Size Ad Price 

Large—Whole Page (8.5” x 5.5”) $125.00 

Medium—Half Page (4.25” x 5.5”) $75.00 

Small—(2.75”x2”) $25.00 
 
If you are interested in placing an advertisement in the Delicious Driftless Fare event program please complete the 
attached form and return with payment to: 
Attn: Kassi Nadig 
SWWRPC 
20 South Court St 
P.O. Box 262 
Platteville, WI 53818 
Please make checks payable to Folklore Village. For Credit Card payment please contact Ricky Rolfsmeyer at 608-924-
4000 or ricky@folklorevillage.org 
Only digital copies of advertisements will be accepted. Email your high resolution (.jpeg, .gif, .tiff, or .pdf format) 
advertisement in the specified size to k.nadig@swwrpc.org 
 

ALL ORDERS ARE DUE BY 5PM ON FRIDAY, SEPTEMBER, 13th, 2013. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.deliciousdriftlessfare.org/
mailto:ricky@folklorevillage.org
mailto:k.nadig@swwrpc.org
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Event Program Advertisement Order Form 

 
 

Company: ____________________________________________ 

Contact Name & Title: _______________________________________________________________ 

Address: _______________________________________________________________ 

City, State: ____________________________________ Zip: ______________________ 

Phone: (_____) ______-_______       Email: _______________________________________________________________ 

Signature: ____________________________________________________________ 

ALL ORDERS ARE DUE BY 5PM ON FRIDAY, SEPTEMBER, 13th, 2013 

Ad Size Ad Price  Number of Ads  

Large—Whole Page (8.5” x 5.5”) $125.00  

Medium—Half Page (4.25” x 5.5”) $75.00  

Small—(2.75”x2”) $25.00  

 
Only digital copies of advertisements will be accepted. Email your high resolution (.jpeg, .gif, .tiff, or .pdf format) 
advertisement in the specified measurements or proportions to k.nadig@swwrpc.org 
Please send this form and your check to: 

 
Attn: Kassi Nadig 
SWWRPC 
20 South Court St 
P.O. Box 262 
Platteville, WI 53818 
 
Please make checks payable to Folklore Village. For Credit Card payment please contact Ricky Rolfsmeyer at 608-924-
4000 or ricky@folklorevillage.org 
Receipts upon request _______ 

 
 
 
 
 
 
 
 
 
 
 
 

mailto:k.nadig@swwrpc.org
mailto:ricky@folklorevillage.org
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Emergency Plan 
  

Emergency Plan 
Delicious Driftless Fare 

October 5, 2013 

CONTENTS 

Identification of staff Page 3 

Site layout Page 3 

Advance notification Page 3 

Severe weather Page 3 

Fire Page 4 

Bomb threats Page 5 

Physical threats/disturbances Page 6 

Suicide threats Page 6 

Parking and road traffic Page 6 

Communications plan Page 7 

 
 

A. Identification of DDF Event Staff 
All event staff will wear badges that identify themselves as such, so event vendors, participants and others can readily 

contact key people in the event of an emergency. 

B. Site Layout 
The Folklore Village grounds will be laid-out so emergency vehicles can have immediate access to all areas being used 

for the event.  Adequate room for emergency vehicles will be maintained around the tent and vendor areas and other 

areas of the yard.  Volunteers helping with parking will assure vehicular access to Plum Grove Church and the 

Schoolhouse are maintained. 
 

C. Advance notification 
The Iowa County Sheriff’s Department and Ridgeway Fire and EMS service will be notified in advance of the event. 
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D. Severe Weather 
Tornado Watch/Severe Thunderstorm Watch:  
(Conditions are favorable for the development of tornadoes or severe thunderstorms with the potential of tornadoes). 

Advise Fairground attendees via PA systems that: “According to National Weather Service in La Crosse, a tornado or 

severe thunderstorm could develop.  This is announced for your safety.  Take action based on your own discretion.” 

Severe heat 

Folklore Village will activate the air conditioning in Farwell Hall and advise attendees, especially those from at-risk 

populations (elderly, handicapped, young children) that that space is available as well as the lower level gallery area of 

Farwell Hall. 

Tornado Warning/Severe Thunderstorm Warning/ Tornado Warning Siren Signal:  

(A tornado or severe thunderstorm is approaching.  Winds of over 58 miles-per-hour or more and hail of ¾ inch or 

greater are common.  Dodgeville or Ridgeway sirens are sounded for 3 minutes.) 

Advise Fairground attendees via PA systems that a tornado is approaching and to calmly, but 

quickly go to shelter areas in Farwell Hall, the Farmhouse or Wakefield School.  Repeat the 

message three times or more as necessary.  Staff will direct attendees to the nearest shelter. 

Weather radios in all Folklore Village buildings will be kept on. 

 

Severe cold weather  
In the event of inordinately cold weather Farwell Hall, Plum Grove Church, Wakefield School and the Farmhouse will all 
be heated.  The tent will have sides affixed. 
 

Rain 
In the event of rain as many functions as possible will be moved indoors.  Sides will be affixed to the tent.  Parking 
attendants will informed of parking areas that should be avoided because of mud, bad traction.  To the extent possible 
attendees will be directed to park in areas that are graveled. 
 

Spotters 
If Law Enforcement is not present, an event official must be designated as spotter.  Following a NOAA All-Hazard 
Warning radio watch or warning, the spotter will advise fairgoers as articulated above. 
 

E. Fire 
Advise event population to exit the building or fire area as quickly and carefully as possible.  The designated person in 
charge will notify 911. 
Extinguisher:  If your safety is not significantly endangered, extinguish the fire.  
Do not attempt to re-enter the fire area until specifically told to do so by the Fire Department. 
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F. Bomb Threats 
If there may be a bomb, immediately evacuate the grounds.  Call 911 and report the above information. 

If you receive the call…keep calm…try to ask: 

1. When is bomb going to explode? __________________________ 

2. Where is it right now?   __________________________ 

3. What does it look like?   __________________________ 

4. What kind of bomb is it?  __________________________ 

5. What will cause it to explode?  __________________________ 

6. Did you place the bomb?  __________________________ 

7. Why?     __________________________ 

8. What is your address?   __________________________ 

9. What is your name?   __________________________ 

 Sex of caller: _______ Race: _______________________Age: _____________________  

  Length of call: _______________________Number at which call is received: ____________________________ 

              Time: _____________________   

G. Physical Threats/Disturbances 
Immediately contact Law Enforcement/call 911. 
 
If threatened in a face-to-face situation, attempt to remain as calm as possible.  Listen carefully to the person making 
the threat.  Observe their body language and watch for signs of weapons (hand in pocket, guarding of a purse or bag, 
coat with bulge near the belt-line etc.)  

 
H. Suicide Threats 
Call 911.  Relay all known information. 

Keep the person talking.  Ask questions about dependents, friends, relative’s etc.  Answers to these questions can 

sometimes be used to “defuse” the threat. 

 
I. Parking and Road Traffic 
All parking lot volunteers will have orange vests on. Orange cones and signage will demarcate all parking areas. The 

entrance to the event will be clearly marked with a sign that says “entrance” with a parking volunteer stationed at the 

entrance, guiding people to the parking lots. Volunteers in the parking areas will guide people to their spots and keep 

clear lines visible. A one-way exit will be marked with signage and volunteers will guide people to the appropriate exit. A 

volunteer will also be at the exit, to wave people down to the entrance and no cars will be allowed to park on CTY BB or 

in exit or entrance lanes. Overflow parking will be available at the Plum Grove Church lot. This lot will also have two 

volunteers guiding parking. 
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Signs guiding people to use the Eldon Memorial Trail instead of walking on CTY BB will be posted, as will a volunteer who 

will guide foot traffic across BB to the Eldon Memorial Trail. No parking is available at the Wakefield School. 

Handicapped parking will be maintained at all times. 

 

J. Communications Plan 
Key staff will communicate through walkie-talkies with the control center person being Ricky Rolfsmeyer. Trouble-
shooting will be handled by appropriate key staff with most building and grounds issues answered by J. Miller, 
volunteer/artist/attendee or other site issues answered by Meghan, vendor/artist/attendee issues being answered by 
Kassi and emergency issues being answered by Ricky Rolfsmeyer. Large announcements will be made over the sound 
system PA on the Farwell Porch with Kassi Nadig's input. An information table/first aid table will also serve as a 
communications site, especially for attendees, vendors and volunteers. This table will have a list of all key staff cell 
phones. All key staff will also get a list of each other's cell phone numbers. Conversations that need to be taken off the 
walkie-talkie system will be activated on cell phones. 
 

I. Medical Emergency 
In case of emergency, 911 will be called as quickly as possible. CPR and critical first aid care will be started if necessary. 

The First-Aid table responders will also be radioed to the scene. All key staff will be informed of the AED Heart 

defibrillator and the First Aid Kit in the kitchen of Farwell Hall. The scene of emergency will be kept clear with only 

critical responders involved. 
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Event Budget Template 
 

Template for Event Budget for Delicious Driftless Fare 
2013 

Expenses         

    Actual 

Total Expenses        

          

 Actual   Actual 

Site    Refreshments   

Room and hall fees 

   Fruit (25lbs of Pears 25 lbs. of Apples)  

Site staff    Drinks (25 gallons of Cider)  

Tent including sides(40 x 100)   

Buns 

 

Equipment (Utility Vehicle)    Sauerkraut  

Toilets (3 toilets and a Sanitization 
Station)   

Mustard 4 jars of Clem's Pepper Mustard 
(Hawkwind Farm)  

Totals   Ketchup 3 bottles  

   Veggie Brats 4 packages of 12  

Signs    Brats  

8x2 Banner (REUSABLE)   Cookies  

8X2 Banner (REUSABLE)   Totals  

2X3 Sign (REUSABLE)     

2X3 Sign (REUSABLE)   Dinnerware   

Totals   Case of Compostable 9" Plates 400  

   7 Packages of Compostable 12 oz. Cups 50 per  

Publicity    Package500 Compostable Napkins  

SWWRPC Printing    Totals  

Morrisey Printing      

Advertisements   Miscellaneous   

Totals   Lunch Tickets (2.87 Cost)  

   T-shirt Gifts (61)  

T-shirts    Totals  

88 Pistachio T-shirts     

12 XXL Pistachio T-shirts     

100 Color Front     

100 Color Back     

Totals     

 
Please refer to Budget in Delicious Driftless Fare File for actual numbers. 
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Delicious Driftless Fare 

Income     

   

Total income   $4,573.60  

   

CONCESSIONS     

  Estimated 

Food   

T-shirts   

   

      

   

Ads in program     

Farmers Savings Bank   

State Bank of Cross Plains   

Mineral Point Market   

Miller and Sons   

GrandView   

Valley View Farms   

Viroqua Food Co-op   

   

      

   

Sponsors     

Upland Hills Health   

Southwest WI Workforce Development 
Board   

Heartland Credit Union   

Organic Valley   

Uplands Cheese   

Badgerland Financial   

Midwest BioAg   

   

      

   

Donations     

Folklore Bucket   

Super Snacks   

   

   

Please refer to Budget in Delicious Driftless Fare File for actual numbers. 
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Email Templates 
 

Vendor Email 
 

Hello Delicious Driftless Fare Vendors! 
 
Saturday is the big day and I can't express how excited I am to meet you all.  
 
A small reminder, we will have a very large tent to house you all for the day but please bring your own table and any 
other equipment you may need, for more reference please check the vendor agreement.  
 
Please, if you have not already sent in the vendor agreement make sure to have it with you Saturday. I cannot let you set 
up unless I have your agreement.  
 
We will have concessions going on through the entire day. There will be brats, veggie brats, fruit, cider, and cookies. 
 
HAWKWIND please bring an invoice for the mustard for the concession stand. 
 
FIZZEOLOGY please bring an invoice for the kraut for the concession stand.  
 
I have attached a list of all vendors attending so everyone will know not to duplicate products. 
 
Set up will begin at 10:00 am for vendors. We will have volunteers to help unload your items. The event runs until 6:00 
pm, at that time I will ask that everyone tear down. If you have any questions please let me know. If you would also like 
to know what else is going on throughout the day please check the website: 
https://sites.google.com/site/driftlessfare/home 
 
 

 
Thank you! 
-  
Kassi Nadig 
Marketing and Event Coordinator 
Southwestern Wisconsin 
Regional Planning Commission 
Office- 608-348-5055 
(Cell) 815-541-2064 
k.nadig@swwrpc.org 

 

 
 
 
 
 
 

 

https://sites.google.com/site/driftlessfare/home
tel:608-348-5055
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Keynote and Panelist Email 
 

Hello Delicious Driftless Fare Panelists, 
 
Saturday is quickly approaching and I wanted to first off thank you all for your participation and time for the Delicious 
Driftless Fare. 
 
 Secondly, the panel discussion is to start at 2:00 pm in the Church (chapel) at Folklore Village. The panel discussion will 
be based upon the keynote speaker’s topic. 
 
 Dr. Deller will be presenting on what does it mean to call something as local food?  Why are local foods important to 
our local communities?  What is that economic impact if any?  Is there room for more? Is local food production good for 
local economies or is this a myth?   Local foods and economic growth and development is an on-going process.  There 
are opportunities to connect producers to consumers, but how to do that is often the biggest question.   It’s time to 
revisit the “agriculture and community economic growth and development” and the linkages with a focus on “local 
foods.”  
 
It is important that you attend the speech which starts at 1:00 in the church.  
 
 
Your fellow Panelists are: 
-David Parr, Owner, Parrfection Produce 
 
- Victoria Solomon, Community Resource Development Educator, UW Extension Green County 
 
-Rick Terrian, Executive Director, Iowa Co. Area Development Corporation 
 
-Robin Timm, Co-Owner and Produce Manager of Driftless Market and Owner of Safe Home Farms 
 
-Chris Wilson, Analyst, Atten Babler Risk Management and Owner of 1848 Farm. 
  
-Paul Ohlrogge will moderate.  
 
I look forward to seeing you all this Saturday and if you have any questions please let me know.  
 
Thank you! 
-- 
Kassi Nadig 
Marketing and Event Coordinator 
Southwestern Wisconsin 
Regional Planning Commission 
Office- 608-348-5055 
(cell) 815-541-2064 
k.nadig@swwrpc.org 

 

 
 
 

 

tel:608-348-5055
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Workshops Email 
 

Hello Delicious Driftless Fare Workshop Artists!  
We are quickly heading towards Saturday and I just want to update you all on the time and places of your workshops. I 
have allotted for each of you to have a full hour for you demonstrations. It is not necessary to use all of the hour if you 
do not wish to. We will have volunteers to assist you in set up and clean up if needed. To those of you who will need 
refrigerator space please let me know roughly how much will be needed. Time and Locations:  
 
*Bee Hive Workshop with Queen Bee Honey (Pete and Fran Demo) - 12:00 to 1:00 you will be in the Orchard if the 
weather cooperates, if not the workshop will be in the Gallery Room in the bottom of Farwell Hall. You will have as much 
time in the morning as you want to set up and then a half an hour to tear down after 1:00.  
 
*Paper Mache Vegetables (Kate Franzmann) - 1:00 to 2:00 you will be in the Class Room in the bottom of Farwell Hall. 
You will have all the time in the morning to set up until 1:00 and then clean up until 2:30.  
 
*Vermiculture Demonstration: Home Composting with Red Worms (Allen Pincus) - 2:00 to 3:00 you will be in the 
Gallery Room in the bottom of Farwell Hall. You will be able to start set up at 1:30 and must tear down by 3:15.  
 
*Power Fermentation (Faith Anacker) - 2:00 to 3:00 you will have the entire Farwell Kitchen (utensils and pans as well), 
set up can begin at 1:00 and tear down until 3:30.  
 
*Home Food Preserving (Judy Pincus) - 3:30 to 4:30 you will be in the Gallery Room in the bottom of Farwell Hall. You 
can set up at 3:15 and tear down until 5:00. 
 
*Spoken Word Workshop (Hannah Adams) - 3:30 to 4:30 you will be in the Music Room in the bottom of Farwell Hall. 
You will have all day until 3:30 to set up and until 5:00 to tear down.  
 
*Driftless Soup Shop (Driftless Market Robin Timm) - 4:00 to 5:00 you will have the entire Farwell Kitchen (utensils and 
pans as well), set up can begin at 3:30 and tear down until 5:30.  
Thank you all so much for all of your time and efforts to support the Delicious Driftless Fare. If you have any questions or 
need anything please let me know. I look forward to seeing you all Saturday. If you would like to see what else is going 
on throughout the day check out the website. http://www.deliciousdriftlessfare.org/home Thanks again! 

 

Delicious Driftless Fare 
www.deliciousdriftlessfare.org 
 
 
-- 
Kassi Nadig 
Marketing and Event Coordinator 
Southwestern Wisconsin 
Regional Planning Commission 
Office- 608-348-5055 
(Cell) 815-541-2064 
k.nadig@swwrpc.org 
 
 
 
 
 
 

http://www.facebook.com/l.php?u=http%3A%2F%2Fwww.deliciousdriftlessfare.org%2Fhome&h=6AQEo-wko
http://www.deliciousdriftlessfare.org/home
http://www.deliciousdriftlessfare.org/
tel:608-348-5055
tel:815-541-2064
mailto:k.nadig@swwrpc.org
http://www.facebook.com/l.php?u=http://www.deliciousdriftlessfare.org/home&h=pAQGMxPcq&s=1
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Marketing Plan 
 

2013 Event Outlet Examples 
REAP - Food for Thought Festival Sat., Sept. 21  Madison, WI 

Kickapoo Country Fair Sat., July 27 Lafarge, WI 

Fermentation Fest Oct 4 – 13 Reedsburg, WI 

American Player’s Theater June 8 – October 20 Spring Green, WI 

Richland County Fair September 1 – 7, 2013 Richland Center, WI 

Grant County Fair August 11 – 18, 2013 Lancaster, WI 

Iowa County Fair  Mineral Point, WI 

Lafayette County Fair July 10 – 14, 2013 Darlington, WI 

Green County Fair July 17 – 21, 2013 Monroe, WI 

Platteville Dairy Days September 6-8 Platteville, WI 

UW Platteville Homecoming September 29 – October 5 Platteville, WI 

 
Identify area farmers markets (marketing opportunities) 

Darlington Farmer’s Market Saturdays May- October 8am to 12pm 

Dodgeville Farmer’s Market Saturdays May- October 8am to 11am 

Gays Mills Farmer’s Market Wednesdays May 15th- October 
16th 

2:30 pm to 6pm 

Mineral Point Farmer’s Market Saturdays May 4th- October 19th 8:30am to 11am 

Monroe Market on the Square Saturdays May 8th- October 26th 
Wednesdays “                                   “ 

8am to 1 pm 
2pm to 6pm 

Mt. Horeb Farmer’s Market Thursdays June – September 3:30pm to 6:30 pm 

Platteville Farmer’s Market Saturdays May – October 7am to 12pm 

(Prairie du Chein) Blackhawk 
Junction Farmer’s Market 

Saturdays May- October 7am to 11am  
 

(Prairie du Chein) Prairie Street 
Farmer’s Market 

Saturday May 4th – October 26th 7:30 am to 12pm 

(Richland Center) Richland Area 
Farmer’s Market 

Saturday May- October 12th 7:30 am to 12pm 

Spring Green Farmer’s Market Saturday May 18th – October 19th 8am to 12pm 

Viroqua Farmer’s Market Saturday May – October 8am to 12pm 

Waunakee Farmer’s Market Wednesdays May – October 3pm-6pm 
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Web Accounts 
 Gmail Account: deliciousdriftlessfare@gmail.com 

Name- First: Delicious Driftless Last: Fare 
Password- LOCAL@FOODS 
-The Gmail account will give you access the Twitter, Facebook, and the Delicious Driftless Website 

 Facebook Account:  

Name: Charlie Changer 
Password- local@foods 

 Twitter Account: 

Username: Delic_Drift 
Password: drifty13 

Suggested Free Web Outlets: 
-Travel Wisconsin 

http://www.travelwisconsin.com/ 

-77 SQUARE 

http://host.madison.com/calendar/festivals/delicious-driftless-fare/event_c803694a-068b-11e3-b6ec-4f7ae4da3099.html 

Web Instructions 
 Website:  

-The Delicious Driftless Fare website can be accessed by logging into the Gmail account and going to           
    deliciousdriftlessfare.org and signing in on the bottom of the page.  

 
-From the sign in page you will be directed to an editing form of the website. 
 
-To edit click the pencil for the page you are on for quick editing. 
 
-To edit account settings click the more tab, then tab into the manage site. 
 
-If you have any questions on the website, Amy Seeboth was a major help in the creation of the website. Her  

      contact information is as follows: 
 
Name: Amy Seeboth 
Title: University of Wisconsin-Platteville Sustainability Coordinator 
Cell Phone: 608-778-0873 
Email: amy.seeboth@gmail.com 
 

 Facebook Account:  

 
-Name: Charlie Changer   Log In: delciousdriftlessfare@gmail.com  Password- local@foods 
-The Facebook account is linked to the Charlie Changer Facebook Account using the Gmail account          

                 deliciousdriftlessfare@gmail.com. 
-Sign in to Facebook as Charlie Changer 
 -Once logged in click on the  

 

http://www.travelwisconsin.com/
http://host.madison.com/calendar/festivals/delicious-driftless-fare/event_c803694a-068b-11e3-b6ec-4f7ae4da3099.html
mailto:amy.seeboth@gmail.com
mailto:delciousdriftlessfare@gmail.com
mailto:deliciousdriftlessfare@gmail.com
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-Once you have clicked the use Facebook as click on the Delicious Driftless Fare 
-After switching users to the Delicious Driftless Fare page, you will be able to update the page as frequently as you 
would like.  

 

 Twitter Account: 

-Username: Delic_Drift    Password: drifty13 
-Log into the Twitter with the above information. 
-Once in the Delicious Driftless Fare Twitter account, you can update as frequently as you would like. 
 

Suggested Timeline for Web Outlets 
Website: Post every time there is an interesting or major update. Example: Keynote Speaker and Topic, Popular Vendor 
Sign Up, Music Update. 
 
Facebook: Make a weekly post until Month Seven, at the Month Seven point, post at the least twice a week. The weekly 
posts can either contain updates on the event or local food facts. Well put together Facebook posts generally have an 
attention getting hook, then the content information, and a picture or website attachment.  
 
Twitter: Make two posts a week until Month Seven, at the Month Seven point, post at least four times a week.  The weekly 
posts can either contain updates on the event or local food facts. Well put together Twitter tweets engage as many hash 
tags that pertain to the subject matter of the tweet.  

 
Local News Paper Outlets 
City   Newspaper     Publisher 
Cuba City  Tri-County Press    Morris Multimedia 

Dodgeville  The Dodgeville Chronicle   Reilly family 

Fennimore  The Fennimore Times    Morris Multimedia 

Gays Mills  Crawford County Independent   Morris Multimedia 

Lancaster  Grant County Herald Independent  Morris Multimedia 

Madison  The Badger Herald    Independent  

Madison  Capital Times     Capital Newspapers  

Madison  Isthmus      Isthmus Publishing Co.  

Madison  The Daily Cardinal    Independent  

Madison  The Madison Misnomer    Associated Students of Madison  

Madison  Wisconsin State Journal    Capital Newspapers/Lee Enterprises 

Mineral Point  The Democrat Tribune    Reilly family 

Monroe  Monroe Times     Bliss Communications 

Platteville  The Platteville Journal    Morris Multimedia 

Verona   The Verona Press    United Newspaper Group/ 

Woodward Communications 
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Local CSA's 
-In 2013, the Delicious Driftless Fare was generously advertised by the local CSA’s. They received printed materials from 

the SWWRPC to put into their CSA packages. 

Two Onion Farm   King's Hill Farm    Marr's Valley View Farm 
Chris and Juli McGuire   19370 County Road G   Mike Marr and Lois Federman 
19638 Cottage Inn Road   Mineral Point, WI 53565  21471 South Oak Park Road 
Belmont, WI 53510   608-776-8413    Mineral Point, WI 53565 
608-762-5335         920-253-8515 
 

Area Magazine Outlets 
 

- The Uplands of Southwest Wisconsin 
The Uplands, Inc. 

P.O. Box 202  

Mount Horeb, WI 53572  

Phone: 1-800-279-9472 

Email: info@uplandsguide.com 

 

- Nature’s Pathways 

Nature’s Pathways, LLC 

314 W. Wisconsin Ave 

Appleton, WI 54911 - See more at: 

http://naturespathways.com/index.php?option=com_rsform&view=rsform&formId=3&Itemid=282#sthash.TnG

CXR2n.dpuf 

 

- The Dish 

Megan McDowell 

Editor in Chief 

mkmcdowell@wisc.edu 

dishthefood@gmail.com 

 

- REAP Food Group 

306 E. Wilson St. Suite 2E 

Madison, WI 53703 

info@reapfoodgroup.org 

608.310.7836  

 

- Voice of the River 

P.O. Box 745 

Spring Green, WI 53588 

info@voiceoftherivervalley.com 

 

 

 

mailto:info@uplandsguide.com
http://naturespathways.com/index.php?option=com_rsform&view=rsform&formId=3&Itemid=282#sthash.TnGCXR2n.dpuf
http://naturespathways.com/index.php?option=com_rsform&view=rsform&formId=3&Itemid=282#sthash.TnGCXR2n.dpuf
mailto:mkmcdowell@wisc.edu
mailto:dishthefood@gmail.com
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Press Release 1: August 5, 2013 

FOR IMMEDIATE RELEASE:        Contact: Kassi Nadig 
August 5, 2013         k.nadig@swwrpc.org 
          608-348-5055 
 

First annual local foods festival Delicious Driftless Fare to be held October 5th 
Folklore Village and SWWRPC collaborate to bring regional event to Folklore Village 

 
The Delicious Driftless Fare is a regional event, with a focus on local foods, farmers, and their products; the goal is to 
provide a networking opportunity for anyone interested in the local food chain. Presentations, panel discussions, and 
workshops will provide hands-on learning experiences, highlighting the growing and preparing of local foods in Driftless 
Wisconsin.  
 

The Delicious Driftless Fare will be a one-day event, held during harvest season on Saturday, October 5th at Folklore 
Village, near Dodgeville. The Fare will feature workshops, panel discussions, art, music, and samples from local 
producers including, Queen Bee Honey and the Driftless Market. Steven Deller, Professor of Agricultural and Applied 
Economics at UW-Madison, will be the keynote speaker. Deller will speak about understanding the changing dynamics of 
the local foods economy, and identifying local economic strengths, weaknesses, and opportunities at 1:00 pm in Farwell 
hall. A panel discussion about the regional food economy will follow the keynote. 
 
According to Ricky Rolfsmeyer, Executive Director of Folklore Village, "We've found that Southwest Wisconsin has 
become a gathering place for artists and food entrepreneurs. Southwest Wisconsin is and has always been an 
entrepreneurial place. A large percentage of the region's workforce is self-employed, many in agriculture, and we want 
to reinforce their importance to the economic well-being of the Driftless Area. Folklore Village is actually the old Farwell 
farm, so it seemed to be a natural place to celebrate the region's family farms.” 
 
To support the Delicious Driftless Fare focus, Grassroots Citizens for Change will be sponsoring a movie night at the 
Mineral Point Opera house on October 4th at 6:30pm.  Admission to the movie will be free, however donations will be 
accepted in support of the Delicious Driftless Fare. There will be a book sale and signing of Super Snacks for Super Kids. 
Healthy snacks made from recipes in the book will also be sold. All proceeds from the books and snacks will support the 
Fare. The movie will be followed by a panel discussion led by Kriss Marion of Circle M Farms, and a reception at the Grey 
Dog Deli with local wine and cheese. 

 
The Delicious Driftless Fare is one of four projects selected to receive staff support to implement the goals of the Grow 
Southwest Wisconsin plan through the Grow Southwest Capacity Building Assistance program. Projects were selected in 
February, from throughout the region, to contribute to the implementation of goals from across nine topic areas. This 
festival will address the three Grow Southwest Wisconsin overarching regional priorities:  
 

 Improve regional collaboration, communication, and awareness of resources in Southwestern Wisconsin  

 Brand and market the unique character and attractions of Southwest Wisconsin 

 Preserve, sustain, and manage Southwestern Wisconsin’s agricultural and natural resources 
 
The goal of the Grow Southwest Wisconsin Capacity Building Assistance program is to assist local communities in 
launching projects that will move the community and region towards achievement of the Grow Southwest Wisconsin 
goals. For more information on Grow Southwest Wisconsin please visit www.growsouthwest.org 
 
Please contact Kassi Nadig at (608)348-5055 or k.nadig@swwrpc.org with questions. 
 
Folklore Village is a nationally recognized folk arts and culture center dedicated to enriching lives through time honored 
traditions. Folklore Village is a south west Wisconsin treasure full of beautiful scenery, hiking trails and offers a 

mailto:k.nadig@swwrpc.org
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playground to the youngsters in the area. Since 1968 thousands of people of all ages have come to Folklore Village to 
gather with friends, meet new people, to eat, dance, sing and play.  
 
SWWRPC provides intergovernmental planning and coordination in the areas of economic development, community 
planning, and transportation for Grant, Green, Iowa, Lafayette, and Richland counties. For more information, please visit 
www.swwrpc.org or call the SWWRPC office at 608-342-1636. 
 

### 

Press Release 2: August 12, 2013 

FOR IMMEDIATE RELEASE:             Contact: Kassi Nadig 
August 12, 2013       k.nadig@swwrpc.org 
          608-348-5055 
 

First annual local foods festival Delicious Driftless Fare to be held October 5th 
Folklore Village and SWWRPC collaborate to bring regional event to Folklore Village 

 
The Southwestern Wisconsin Regional Planning Commission is proud to sponsor the first ever Delicious Driftless Fare. A 
regional event with a focus on local foods, farmers, and their products. The goal is to connect anyone interested in local 
foods, supporting local farmers and the regional food economy, or simply interested in healthy, delicious foods. 
Presentations, panel discussions, and workshops will provide hands-on learning experiences, highlighting the growing 
and preparing of local foods in the Driftless area of southwestern Wisconsin.  
 
The Delicious Driftless Fare will be a one-day event, held during harvest season on Saturday, October 5th at Folklore 
Village, near Dodgeville. In addition to workshops and panel discussions, the Fare will feature, art, music, and samples 
from local producers including, Queen Bee Honey and the Driftless Market. Steven Deller, Professor of Agricultural and 
Applied Economics at UW-Madison, will speak about understanding the changing dynamics of the local foods economy, 
and identifying local economic strengths, weaknesses, and opportunities at 1:00 pm in Farwell Hall. A panel discussion 
about the regional food economy will follow the keynote. 
 
The SWWRPC and Folklore Village are partnering to organize this inaugural event. As Troy Maggied, Planning Manager at 
the SWWRPC explained, “We're excited to partner with Folklore Village on this event.  Delicious Driftless is a 
continuation of the work we've been doing with our regional partners to promote local foods and our region's unique 
culture.  The project compliments our mission to create economic opportunity and support innovation in Southwestern 
Wisconsin.” 
 
According to Ricky Rolfsmeyer, Executive Director of Folklore Village, "Southwest Wisconsin has become a gathering 
place for artists and food entrepreneurs. Southwest Wisconsin is and has always been an entrepreneurial place. A large 
percentage of the region's workforce is self-employed, many in agriculture, and we want to reinforce their importance 
to the economic well-being of the Driftless Area. Folklore Village is actually the old Farwell farm, so it seemed to be a 
natural place to celebrate the region's family farms.” 
 
To support the Delicious Driftless Fare focus, Grassroots Citizens of Wisconsin will be sponsoring a movie night at the 
Mineral Point Opera house on October 4th at 6:30pm.  Admission to the movie will be free; however donations will be 
accepted in support of the Delicious Driftless Fare. There will be a book sale and signing of Super Snacks for Super Kids. 
Healthy snacks made from recipes in the book will also be sold. All proceeds from the books and snacks will support the 
Fare. The movie will be followed by a panel discussion led by Kriss Marion of Circle M Farms, and a reception at the Grey 
Dog Deli with local wine and cheese. 
 
The Delicious Driftless Fare is one of four projects selected to receive SWWRPC staff support to implement the goals of 
the Grow Southwest Wisconsin plan through the Grow Southwest Capacity Building Assistance program, administered 
by SWWRPC. Projects were selected in February, from throughout the 

http://www.swwrpc.org/
mailto:k.nadig@swwrpc.org
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region, to contribute to the implementation of goals from across nine topic areas. This festival will address the three 
Grow Southwest Wisconsin overarching regional priorities:  
 

 Improve regional collaboration, communication, and awareness of resources in Southwestern Wisconsin  

 Brand and market the unique character and attractions of Southwest Wisconsin 

 Preserve, sustain, and manage Southwestern Wisconsin’s agricultural and natural resources 

 
The goal of SWWRPC’s Grow Southwest Wisconsin Capacity Building Assistance program is to assist local communities in 
launching projects that will move the community and region towards achievement of the Grow Southwest Wisconsin 
goals. For more information on Grow Southwest Wisconsin please visit www.growsouthwest.org 
 
Please contact Kassi Nadig at (608)3428-5055 or k.nadig@swwrpc.org with questions. 
 
Folklore Village is a nationally recognized folk arts and culture center dedicated to enriching lives through time honored 
traditions. Folklore Village is a south west Wisconsin treasure full of beautiful scenery, hiking trails and offers a 
playground to the youngsters in the area. Since 1968 thousands of people of all ages have come to Folklore Village to 
gather with friends, meet new people, to eat, dance, sing and play.  
 
SWWRPC provides intergovernmental planning and coordination in the areas of economic development, community 
planning, and transportation for Grant, Green, Iowa, Lafayette, and Richland counties. For more information, please visit 
www.swwrpc.org or call the SWWRPC office at 608-342-1636. 

### 

 

The Delicious Driftless Fare of 2013 used Constant Contacts as a tool to send out the press releases for 2013.  
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Survey Questions 

Attendee Survey 
1. Do you buy local food now?  If so, how?  

(CSA, farmer’s market, other) 
2. How likely are you to buy local foods now because you attended this event?   

(Circle one - 5 very likely, 1 not very likely) 
                Not very likely                        Very Likely 
 

1  2  3  4  5 
 

3. Did your awareness of local foods increase because you attended today’s event?   

(Circle one - 5 increased a lot, 1 increased very little) 
             Increased very little            Increased a lot 

 
1  2  3  4  5 

 
4. Did you come to the Friday night movie event?  Y/N 

If so, did the movie “Hungry for Change” increase your interest in learning more about local foods?   
(Circle one - 5 increased a lot, 1 increased very little) 
               Increased very little            Increased a lot 
 

1  2  3  4  5 
 

5. Have you ever been to Folklore Village?  Y/N 

Would you come again? Y/N 
 

6. Would you come to DDF next year?  Y/N 

What would you like to see? 
 
 

7. What are you going to do differently in regard to your activities with local foods because you attended this 

event? 

8. What is your zip code? 

9. How did you hear about DDF? 
 

a. Newspaper   b. Radio 

c. Internet    d. Email 

e. Word of Mouth   f. Posters 

g. Friend or colleague  h. Facebook 

i. SWWRPC site   j. Folklore Village site 

k. Other____________ 



Delicious Driftless Fare  

 
 

43 

Vendor Survey 
1. How worthwhile was DDF to you in making contact with potential customers? 

            Not Worthwhile                       Very Worthwhile 
 

1  2  3  4  5 
 
 

2. How worthwhile was DDF to you in selling your products? 

           Not Worthwhile                       Very Worthwhile 
 

1  2  3  4  5 
 
 

3. How worthwhile was DDF to you in communicating the importance of healthy eating? 

Not Worthwhile                      Very Worthwhile 
 

1  2  3  4  5 
 

4. How worthwhile was DDF to you in communicating the value of local foods to the economy? 

Not Worthwhile                      Very Worthwhile 
 

1  2  3  4  5 
 

5. Approximately how many new business contacts did you make today? 

 
 
 

6. What would you like to see change or improve to make DDF a better event for vendors? 

Not Worthwhile                      Very Worthwhile 
 

1  2  3  4  5 
 

7. Would you be interested in participating as a vendor at next year’s event? 

Not Worthwhile                      Very Worthwhile 
 

1  2  3  4  5 
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Survey Results 
Attendee Survey: 
 
 
1. Do you buy local food now?    
Response 
Percent 
Response 
Count 
Yes 92.9% 26 
No 7.1% 2 
answered question 28 
skipped question 0 
 
2. If you buy local food now, how? 
Response 
Count 
26 
answered question 26 
skipped question 2 

Q2. If you buy local food now, how? 
1 driftless market and grow our own Oct 8, 2013 10:05 AM 
2 farmers market Oct 8, 2013 9:52 AM 
3 driftless market, green square, CSA, two onion farm Oct 8, 2013 9:51 AM 
4 farmers market Oct 8, 2013 9:50 AM 
5 driftless market, driftless depot, farmers market Oct 8, 2013 9:49 AM 
6 farmers markets Oct 8, 2013 9:36 AM 
7 CSA and farmers markets Oct 8, 2013 9:35 AM 
8 Farmers Market and Green Square Oct 8, 2013 9:34 AM 
9 grow our own Oct 8, 2013 9:33 AM 
10 store and markets Oct 8, 2013 9:32 AM 
11 farmer rink Oct 8, 2013 9:31 AM 
12 coops, driftless market, willie st, whole foods Oct 8, 2013 9:30 AM 
13 farmers market and Driftless Market Oct 8, 2013 9:29 AM 
14 Millers in Verona Oct 8, 2013 9:28 AM 
15 grow own Oct 8, 2013 9:27 AM 
16 coop, farmers market Oct 8, 2013 9:26 AM 
17 Driftless Market Oct 8, 2013 9:25 AM 
18 farmers markets, grocery store Oct 8, 2013 9:24 AM 
19 CSA, Coops, Driftless Market Oct 8, 2013 9:23 AM 
20 coops Oct 8, 2013 9:22 AM 
21 farmers market, grocery store Oct 8, 2013 9:21 AM 
22 directly from farmers, farmers market, grew own Oct 8, 2013 9:19 AM 
23 green square Oct 8, 2013 9:18 AM 
24 farmers market and green square Oct 8, 2013 9:17 AM 
25 farmers market Oct 8, 2013 9:15 AM 
26 farmers market Oct 8, 2013 9:13 AM 

 
3. How likely are you to buy local foods now because you attended this event? (5 is very 
likely, 1 is not very likely) 
Response 
Percent 
Response 
Count 
5 67.9% 19 
4 7.1% 2 
3 7.1% 2 
2 3.6% 1 
1 14.3% 4 
answered question 28 
skipped question 0 
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4. Did your awareness of local foods increase because you attended today's event? 
(5=increased a lot, 1=increased very little) 
Response 
Percent 
Response 
Count 
5 30.8% 8 
4 15.4% 4 
3 34.6% 9 
2 0.0% 0 
1 19.2% 5 
answered question 26 
skipped question 2 

 
5. Did you come to the Friday night movie event? 
Response 
Percent 
Response 
Count 
Yes 25.0% 7 
No 75.0% 21 
answered question 28 
skipped question 0 
 
6. If you came to the Friday event, did the movie increase your interest in learning more 
about local foods? (5=increased a lot, 1=increased a very little) 
Response 
Percent 
Response 
Count 
5 42.9% 3 
4 28.6% 2 
3 0.0% 0 
2 0.0% 0 
1 28.6% 2 
answered question 7 
skipped question 21 
 
7. Have you ever been to Folklore Village? 
Response 
Percent 
Response 
Count 
Yes 82.1% 23 
No 17.9% 5 
answered question 28 
skipped question 0 

 

8. Would you come to Folklore Village again? 
Response 
Percent 
Response 
Count 
Yes 100.0% 28 
No 0.0% 0 
answered question 28 
skipped question 0 
 
9. Would you come to DDF again next year? 
Response 
Percent 
Response 
Count 
Yes 100.0% 28 
No 0.0% 0 
answered question 28 
skipped question 0 
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10. What would you like to see at DDF next year? 
Response 
Count 
19 
answered question 19 
skipped question 9 

Q10. What would you like to see at DDF next year? 
1 more publicity that supports the local farmers market Oct 8, 2013 9:57 AM 
2 no rain, music outside Oct 8, 2013 9:52 AM 
3 cool weather Oct 8, 2013 9:51 AM 
4 more examples of how to cook and can Oct 8, 2013 9:50 AM 
5 speaker in farwell and music outside Oct 8, 2013 9:49 AM 
6 better weather, more healthy foods for sale and more drinks Oct 8, 2013 9:34 AM 
7 music outside Oct 8, 2013 9:32 AM 
8 more exhibitors the better Oct 8, 2013 9:31 AM 
9 workshops Oct 8, 2013 9:30 AM 
10 wine makers Oct 8, 2013 9:28 AM 
11 more "smaller" players Oct 8, 2013 9:27 AM 
12 better weather Oct 8, 2013 9:26 AM 
13 more demos Oct 8, 2013 9:24 AM 
14 suggest vendors come to other events Oct 8, 2013 9:23 AM 
15 more charismatic speaker Oct 8, 2013 9:22 AM 
16 knowledge about vendor sales Oct 8, 2013 9:21 AM 
17 more kids cooking classes Oct 8, 2013 9:17 AM 
18 more organics Oct 8, 2013 9:15 AM 
19 same Oct 8, 2013 9:13 AM 

 
11. What are you going to do differently in regard to your activities with local foods because 
you attended this event? 
Response 
Count 
24 
answered question 24 
skipped question 4 
Q11. What are you going to do differently in regard to your activities with local foods because you attended this 
event? 
1 try to integrate local foods more Oct 8, 2013 10:05 AM 
2 promote the dv market Oct 8, 2013 9:57 AM 
3 think more about local food Oct 8, 2013 9:52 AM 
4 any junk food will be from driftless market Oct 8, 2013 9:51 AM 
5 more juicing, organic meat, read labels, use organic flour Oct 8, 2013 9:49 AM 
6 cook and start relationships with the people that grow the food Oct 8, 2013 9:35 AM 
7 find the vendors i didnt know before Oct 8, 2013 9:34 AM 
8 use sunflower oil Oct 8, 2013 9:33 AM 
9 nothing Oct 8, 2013 9:32 AM 
10 make an effort to do more Oct 8, 2013 9:30 AM 
11 keep supporting the farmers Oct 8, 2013 9:29 AM 
12 nothing Oct 8, 2013 9:28 AM 
13 other markets to pursue Oct 8, 2013 9:27 AM 
14 buy local meats Oct 8, 2013 9:26 AM 
15 buying local apples Oct 8, 2013 9:25 AM 
16 keep on keeping on Oct 8, 2013 9:24 AM 
17 can more Oct 8, 2013 9:22 AM 
18 can more at home Oct 8, 2013 9:22 AM 
19 good to know smaller packed CSA and buying local meats Oct 8, 2013 9:21 AM 
20 try more food drying Oct 8, 2013 9:19 AM 
21 continual local farmer support Oct 8, 2013 9:18 AM 
22 buying more local meat Oct 8, 2013 9:17 AM 
23 look at literature, recipes, and gifting options Oct 8, 2013 9:15 AM 
24 contemplating buying locally produced meat Oct 8, 2013 9:13 AM 
 
12. What is your zip code? 
Response 
Count 
28 
answered question 28 
skipped question 0 

Q12. What is your zip code? 
1 53818 Oct 8, 2013 10:05 AM 
2 53533 Oct 8, 2013 9:57 AM 
3 53081 Oct 8, 2013 9:52 AM 
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4 53565 Oct 8, 2013 9:51 AM 
5 53533 Oct 8, 2013 9:50 AM 
6 53565 Oct 8, 2013 9:49 AM 
7 53533 Oct 8, 2013 9:36 AM 
8 60647 Oct 8, 2013 9:35 AM 
9 53565 Oct 8, 2013 9:34 AM 
10 54601 Oct 8, 2013 9:33 AM 
11 53533 Oct 8, 2013 9:32 AM 
12 53506 Oct 8, 2013 9:31 AM 
13 53593 Oct 8, 2013 9:30 AM 
14 53565 Oct 8, 2013 9:29 AM 
15 53593 Oct 8, 2013 9:28 AM 
16 53502 Oct 8, 2013 9:27 AM 
17 53715 Oct 8, 2013 9:26 AM 
18 53818 Oct 8, 2013 9:25 AM 
19 53533 Oct 8, 2013 9:24 AM 
20 55365 Oct 8, 2013 9:23 AM 
21 53507 Oct 8, 2013 9:22 AM 
22 53507 Oct 8, 2013 9:22 AM 
23 53517 Oct 8, 2013 9:21 AM 
24 53507 Oct 8, 2013 9:19 AM 
25 53565 Oct 8, 2013 9:18 AM 
26 53567 Oct 8, 2013 9:17 AM 
27 53566 Oct 8, 2013 9:15 AM 

28 53925 Oct 8, 2013 9:13 AM 

 
13. How did you hear about DDF? 
Response 
Percent 
Response 
Count 
Newspaper 14.8% 4 
Radio 0.0% 0 
Internet 11.1% 3 
Email 18.5% 5 
Word of Mouth 14.8% 4 
Posters 29.6% 8 
Friend or colleague 48.1% 13 
Facebook 14.8% 4 
SWWRPC site 7.4% 2 
Folklore village site 14.8% 4 
Other (please specify) 
2 
answered question 27 
skipped question 1 

Q13. Other Ansers 
1 fare share coop email Oct 8, 2013 9:27 AM 
  

 

Vendor Survey: 
1. How worthwhile was DDF to you in making contact with potential customers? (1=not 
worthwhile, 5=very worthwhile) 
Response 
Percent 
Response 
Count 
5 23.8% 5 
4 38.1% 8 
3 33.3% 7 
2 0.0% 0 
1 4.8% 1 
answered question 21 
skipped question 0 
2. How worthwhile was DDF to you in selling your products? (1=not worthwhile, 5=very 
worthwhile) 
Response 
Percent 
Response 
Count 
5 14.3% 3 
 



Delicious Driftless Fare 

 
48 

4 14.3% 3 
3 47.6% 10 
2 14.3% 3 
1 9.5% 2 
answered question 21 
skipped question 0 

3. How worthwhile was DDF to you in communicating the importance of healthy eating? 
(1=not worthwhile, 5=very worthwhile) 
Response 
Percent 
Response 
Count 
5 61.9% 13 
4 19.0% 4 
3 19.0% 4 
2 0.0% 0 
1 0.0% 0 
answered question 21 
skipped question 0 
4. How worthwhile was DDF to you in communicating the value of local foods to the 
economy? (1=not worthwhile, 5=very worthwhile) 
Response 
Percent 
Response 
Count 
5 47.6% 10 
4 23.8% 5 
3 19.0% 4 
2 4.8% 1 
1 4.8% 1 
answered question 21 
skipped question 0 

5. Approximately how many new business contacts did you make today? 
Response 
Count 
21 
answered question 21 
skipped question 0 
6. What would you like to see change or improve to make DDF a better event for vendors? 
(1=not worthwhile, 5=very worthwhile) 
Response 
Percent 
Response 
Count 
5 9.5% 2 
4 4.8% 1 
3 85.7% 18 
2 0.0% 0 
1 0.0% 0 
answered question 21 
skipped question 0 
7. Would you be interested in participating as a vendor at next year's event? 
Response 
Percent 
Response 
Count 
Yes 100.0% 21 
No 0.0% 0 
answered question 21 
skipped question 0 
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Event Program 
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